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Abstract. Today, the English-language press is essential in the global information space.
The number of texts in English media vastly exceeds the same volume in other languages.
Published works in the English media cover not only the internal problems of the country but also
the field of external relations and, therefore, constantly in close relationship with other
languages. The purpose of this article is to study the characteristics and concepts of the problems
of translation of phraseological units in the texts of media discourse and film discourse, as well as
to analyze the features of the functioning of phraseological units in the modern English-language
press, to study the methods of translation of phraseological units in the texts of English-language
media into Russian. The comparative and discursive analysis methods made it possible to
determine cross-culture-bound units in the mass media as examples "Fahrenheit 9/11" and "Orange
is the New Black™ and explain the nature and reasons for the incorrectness of the Russian
translation. The listed research methods are used along with the cognitive approach to consider the
concept of moving, adding and deleting lexical units in the translation process. The study's
relevance isdue to insufficient knowledge of phraseological units in speech and the complexity of
their translation from English in media texts and the film industry.

The practical significanceis that the study results can be used in special courses and
seminars on lexicology and phraseology of the English language, general linguistics, translation
practice, the practice of oral and written speech, text interpretation and in diploma and term papers
in linguistics.

Scientific significance consists of an attempt to comprehensively consider phraseological
units in the English press and cinematography to determine their translation difficulties.

Keywords: discourse, media industry, media text equivalent, phraseological unit, culture,
multimedia, cinematography, mass media.

Basic provisions

The intensive development of phraseology over the past decades has put
forward a variety of problems in the translation of phraseological units in media
discourses. On the one hand, the task of phraseologists is to describe the
phraseological material of individual languages with an emphasis on their specific
features. On the other hand, the comparative study of phraseological systems of
different languages is becoming increasingly important. At the same time, to start
the analysis and translation of phraseological units in a media text, it is necessary to
focus on applying the basic rules for the translation of phraseological units.

Introduction
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"The media industry is what, daily and every second creates the information
space around us; it is television, film, and radio production. The Internet, books,
newspapers and magazines are already acquiring a new form of multimedia today"

[1].

The work studies the difficulties of translating phraseological units in media
texts and the film industry on English-language media and cinematography
examples. The subject area of media discourse includes concepts that form its
thematic and semantic "core". So, if the political media discourse develops "around"
the concepts of authority, state and obedience so does the scientific one - with respect
to the concepts of truth, knowledge and cognition.

The subject area is expressed in the media discourse not as a "pure idea" but in
specific sign-symbolic forms, with the help of language units, speech acts and means
of expression. At the same time, texts as units of media discourse have an ambiguous
status in media discourse. On the one hand, they result from discursive practice; on
the other, they are its tools [2].

The discursive analysis begins with the projection of psychological, political,
national cultural, pragmatic and other factors onto the elements of the content-
semantic and compositional-speech organization of the text [3].

Discourse is a way of ordering reality and seeing the world deposited and fixed
in the language. Discourse (from the French discours, speech) is a coherent text in
combination with extralinguistic (pragmatic, sociocultural, psychological and other
factors; a text taken in the event aspect; speech considered as a purposeful social
action, as a component, that is, discourse - it is speech immersed in life.

Considering the issue of the difficulties of translation in the media industry, it
should be noted that, at present, cinema is one of the most demanded areas of our
life.

Description of material and methods

In a practical sense, this means that the translator must first become a viewer,
a recipient, while possessing certain skills and formulated principles of adequate
translation as a re-creation of the original text in another language.

Many researchers consider movie translation as a particular type of translation
activity since a film text is a complex message that is an element of a cinematic
image.

The following translation problem occurs in cases where the translator needs to
gain the necessary knowledge of the language and, therefore, cannot see the hidden
meaning in the film's title since, for example, it is part of a proverb or a catchphrase.
A native speaker of the original language will understand this meaning without
further explanation, but the translator misses this fact, making the Russian version
incomprehensible to the viewer. As an example, consider one of Michael Moore's
films "Fahrenheit 9/11", which domestic translators translated as «®apenreit 9/11».

The title of the film contains a reference to the novel by American science
fiction writer Ray Bradbury «451 rpaayc no ®apenretity» ("Fahrenheit 451"). The
director ironically, using this kind of reference, draws an analogy between real
events and the dystopian world of the writer, in which citizens are under the total



control of the state. Due to the incorrect translation, the connection between the plot
and the title remained a mystery. A Russian translation of Fahrenheit 9/11 would be
more organic and understandable.

Watching movies in the original helps a lot in learning a foreign language.
Sometimes the title of a movie is the same as an idiom, which is valuable for
vocabulary building. Moreover, in some cases, movie titles become new idioms.
Such cases, of course, complicate the work of translators.

So, consider a selection of films with idiomatic titles:

1. Let us start with the nearly Oscar-winning «La La Landy. It is the name of
Los Angeles, as well as a too-dreamy person prone to fantasizing.

2. Orange Is the New Black. The title of this series has been translated as
«OpanxeBbli — xuT ce3oHa». Indeed, "new black" is an idiom meaning the most
fashionable or popular colour at the moment.

3. Silver Linings Playbook. The idiom silver lining means optimism. Every
cloud has a silver lining - native English speakers reassure themselves, implying that
there is something good in every bad situation. However, the Russian translators
decided not to mention the optimism in the film's title, and we know it as «Moii
napeHb — nceux» [6].

The title is a way to allow the viewer to orient at a glance whether the film
should be watched. Based on this, the title should be characterized by the accuracy
of expressing the meaning of the film, that is, the clarity and simplicity of the form
- it should be understandable to any reader. To attract the audience's attention, any
film title should be easily perceived and read without difficulty.

The header simultaneously performs the following functions:

1. signal (attracts the reader's attention);

2. informative (gives an idea of the meaning of the film);

3. substantive (conveys the central theme or idea) - determines the connection
of the title with the entire content of the film;

4. thematizing (title - the main character or group of people; an event that is the
centre of the action; time or place of action).

5. Emotional (sets the audience to a certain emotional tone).

There are various classifications of types of translation.

After analyzing a large amount of theoretical material on this issue, we came
to the conclusion that the classification of types of translation can ultimately be
reduced to three main ones:

1. Direct translation, tracing, transliteration (reproduction by letters) and
transcription (reproduction by sounds) of proper names or literal translation (exact);
English-language movie titles into Russian.

2. Transformation of the name, addition, omission or literary translation
(paraphrase). Transformation - transformations with the help of which it is possible
to carry out the transition from original units to translation units, i.e. add, omit and
replace words in the title. When using this strategy, many film titles are translated
by expanding information by replacing or adding lexical elements, and entering the
keywords of the film compensates for the semantic or genre insufficiency of the
literal translation in the title. Italso reflects the promotional function of movie titles.



Along with the addition, the omission technique can also be used. (Saw — Iuna:
Urpa Ha BepKHBanme, Interstate 60: Episodes of the Road — Tpacca 60, American
Gangster — I'anrcrep). An adequate (literary) translation is considered equivalent to
the original. An adequate translation is a reproduction of the content and form of the
original using another language, for example, «Die another day» - «Ympu, HO He
ceituac». Thus, using a small paraphrase, the translators achieved the euphony of the
name.

3. Replacement of movie titles or free translation. Despite the main
requirements that the translator faces - the preservation of semantic-structural
equality and equal communicative and functional properties - there are quite a lot of
cases of changing the titles of films during translation (The Fast and the Furious —
®opcax, The Switch — Boxpme wem apyr, Just Go with it — IlpurBopuck Moei
xenoit). Free translation is of the most significant interest when translating films. It
IS interesting in that in many cases, it differs from the original, for example, «The
longest yard» (O0ykB. Camblii jymHHBIN sipa) — «Bee mimm vudero», «The Cinderella
Many was translated as «Hokxmayn». Furthermore, the past of the poor man was the
reason for the appearance of his original nickname —Cinderella. However, Russian
translators could not put the word 3onymika in the masculine form (3omymikuH,
3oaymkamen); therefore, they had to abandon the translation altogether and find a
contextual replacement -«Hoxmaym», «Lost» — «Ocrtatbcs B xHBBIX», «Dark
Kingdom: The Dragon King» — «Koissio HubGemxynros» [7].

Already outdated, but very curious example of the discrepancy between the
original title and its adapted translation. In 1988, an action film starring Bruce Willis
called "Die Hard" was released, which can be translated as "Die Fighting." Quite
logical, given how famously John McClain single-handedly cracked down onagang
of political terrorists who took two dozen people hostage, including his wife. The
premiere of the film in Russia took place in 1991, a turning point for our country, so
the release of a film with that name could be considered a campaign. The distributors
have chosen a neutral and very characteristic - «Kpenkuii opemiek».All subsequent
parts also came out under this name, which gave Bruce Willis also a middle name.

This comedy on the brink of a foul in Russia would have been initially biased.
The original name of the film "Manpunmnuk B Berace™ - "The Hangover”, which
translates only as "Tloxmemse” and does not mean anything funny. "Not the most
attractive name, and certainly not aspiring to the title of a movie masterpiece," the
film distributors thought. This time they were right. *The Hangover" was officially
watched by three times as many viewers as "My Boyfriend Is a Crazy". When the
continuation of "The Hangover Part 11" was released in the USA, in Russia, they
decided not to change the essence much: "Manpuumnuk 2. 13 Beraca B banrkok"

[8].

Results and discussion

When translating any text, the translator uses specific techniques that violate
the formal similarity of the translation to the original but ensure the achievement of
a higher level of equivalence. Komissarov V.N. highlights the most widespread
techniques: moving, adding and omitting lexical units in the translation process [4].



1. Various grammatical substitutions can often accompany the movement of a
word in a sentence. The technique of moving lexical units in a statement
allows using the closest match of the words of the original in another place of
the statement if, for some reason, it cannot be used where it is in the original.
An example of a movement technique is the advertising slogan for the film
«Cnaoxkuti Hos6po» Sweet November (2001): "She just needed a month to
change his life forever". The Russian version of this slogan - It only took her
a month to change his life forever. In the sentence, the adverb refers to the
verb. In Russian, such a ratio is impossible, so the translator replaced the
components of the phrase, and it turned out - just a month, which is correct in
Russian both grammatically and in meaning.

2. The reception of lexical additions finds wide application in the process of
translation. Many elements of meaning that remain unexpressed, implied in
the original, must be expressed in translation with the help of additional
lexical units. The translation receptor does not know the semantic features of
texts in a foreign language, and the translator must reveal the implied
meaning.

3. Forget everything you know, and open your eyes (the slogan for the film
Vanilla Sky (2001). When translating this slogan into Russian, the translator
clarified with the help of a lexical addition: Forget everything you knew about
life and just open your eyes. In the English version of the words "life" and "
just” no, when translating, they appear for a more accurate and complete
understanding of the meaning of the slogan and, accordingly, the film [5].

The technique of omission is directly opposite to addition and involves the
refusal to transfer semantically redundant words in the translation, the meanings of
which turn out to be irrelevant or are easily restored in the context.

Only now, translations of English-language films have been considered one of
the sections of literary translation that is relatively easy and does not require any
thoughtful study. This approach seems fundamentally wrong because mass
cinematography successfully competes with the press and fiction. Nevertheless,
there needs to be more literature on film translation, including scientific works.

In the vast majority of cases, the translation of a film is a translation of the
speech, which means that such factors as prosody, time (timing) and, of course, the
pragmatics of the statement begin to influence. Also, in the script of the film, there
are always realities (or references to them) about which the domestic viewer either
has no idea or has a superficial one, for example, linguistic realities (biblicisms,
slang, poetic quotations, statements of famous people), as well as various cultural
and social phenomena: the US social security system, the witness protection
program, presidential elections, characters in popular culture, the status and prestige
of a lawyer and dentist, country music, counterculture and its leaders. For an
adequate translation, the translator must first understand what, why and for whom
he is translating.

So, the translation versions differ from the originals semantically, syntactically
or stylistically. Nevertheless, despite this, they can all exist, and even sometimes,
one of them is more appropriate than the official English title of the film.



Thus, the translation must be equivalent; as entirely as possible, the text must
convey all the information encoded in the source text, strictly observing the norms

of the target language.
Table 1. Translation options for English-language filmtitles:

Film title Russian version Suggested version

Project X [poexr X: JlopBauch [poexr X: JlopBauch

Ted TpeTwil THIITHMI TpeTwit umTHII

LOL Jleto. OnHokaccHukn.  JIr060Bb JIOJI

21 Jump Street Mauo u 60TaH Mauo u 60TaH
Conclusion

It should be noted that, forming an integral part of media linguistics, media
discourse is defined as a speech-thinking activity in the mass media space that forms
a global picture of the world. A mixture of different styles characterizes the language
of media discourse. It, therefore, is of considerable interest for stylistic analysis since
it creates precise linguistic images that reflect political, economic and sociocultural
realities.

We also showed the difficulties of transferring movie titles:

* Difficulty in choosing a convenient translation between many synonymous
options;

« Difficulty that the Russian version is completely changed to make it closer to
potential clients;

* The difficulty that the official translation is not suitable as one of the possible
translation options;

* The difficulty that the official translation differs in language style from the
original translation;

* Difficulty that the rendering of the titles of the works does not match the genre
of the original title, and this must be adapted to this specific genre by some
modifications.

* The difficulty that the translation is adapted to the audience with language
expressions that are more understandable to people.

The theoretical significance of the work lies in the fact that the conclusions
expand knowledge in linguistics, lexicology, and text interpretation.

The practical significance is due to the fact that the results of the study can be
used in special courses and special seminars on lexicology and phraseology of the
English language, general linguistics, translation practice, the practice of oral and

written speech, text interpretation and in diploma and term papers in linguistics.
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Anjaarna. byriHri Tagaa arpUIIIBIH T O6acmace3 oieMIiK aKmapaT KeHICTITIHIE eneyii
OpBIH amnajabl. AFBUIIIBIH TIMiHAETI OYKapaiblK akmapar KypalaapblHAarbl MOTIHIACPIiH CaHbI
Oacka TinAepneri ykcac KOJIeMHEH eIdyip achlll Tyceli. AFBUIBIH OyKapajblK akKmapar
KYpaJIIapblH/Ia JKapusUlaHFaH e€HOCKTep eJJIiH IMIKI MOceJeNiepiH FaHa eMec, COHBIMEH KarTap
CBIPTKbI OaliaHBICTAp calachlH Ja KaMTHU[IbL, COHJBIKTaH Oacka TUIIEPMEH YHEMi THIFbI3
OaiimanpicTa Oonanmel. by MakamaHbIH —MakcaThl MEIUAJUCKYpC JKOHE KHHOAMCKYPC
MOTiHZAEpiHAeT] (hpa3eoqOrHsUIBIK OipIiKTepaAl ayaapy MocelelepiHiH CcHUIaTTaMaiapbl MeH
TY)KbIpbIMJIaMaJlapblH  3€pTT€Y, COHBIMEH KaTap Ka3ipri arbUlIbIH TUIAl  Oacmacesmeri
dpazeonorusuiblK  OIpMIKTEPAiH KBI3MET €Ty epeKLIeNIKTEpiH Tanaay OoJbil TaObUIaabl,
arpuTBIHTUIAT BAK MoTiHaepinaeri ¢ppa3eonorusuibik O1paiKTep Il OpbIC TUTIHE ayaapy oAiCcTepiH
3epTTey. 3epTTey 9icTepi: CalbICThIpMalbl Tanaay. CalblCTHIpMalIbl )KOHE JUCKYPCUBTI Tajgay
omicrepi «®apenredt 9/11» xoHe «MayChIMHBIH KBI3FBUIT Capbhl XWTI» MBICAIIAPhl PETiHIIE
OyKapaiblK akmapaT KypalJapblHIa MOJCHUETAPANBIK OaillaHbICKaH OipIiKTep/i aHBIKTAyFa,
COH/Iai-aK KaTeJiK CUIIaThl MEH ceOenTepiH TYCIHAIpYre MYMKIH/IIK Oepe/ii, COHBIMEH KaTap OpbhIC
TUTIHJIET1 ayJapMaHbIH KaTEeNITiHIH CHUIMAThl MEH ceOenTepiH TYCIHIIpiieni. ATanFaH 3epTTey
omicTepl aymapMa TIPOIECiHNIE JEKCHUKAIBIK OipiiKTepll aybICTBIPYy, YycTeMeley TYCIHITIH
KapacThIPy YIIIH KOTHUTUBTIK TOCIJIMEH KaTap KOJIaHbLIaIbl.

3epTTeyliH ©3eKTilr ceineyaeri (pa3eoJorusuiblk OipiiKTep TaKbIpbIObIH OlIMeyMeH
JKOHE MEIWaMOTIHAEPACTI JKOHE KHUHOWHIYCTPHUSIAFBl  OJIAPABIH  aFbUIIIBIH  TIJTIHEH
ay/llapMachIHbIH KYPJENiIiriMeH TyCIHAIpiiae .

[IpakTUKaIbIK MaHBI3ABUIBIFBI 3€PTTEY HOTHIKENEPIH aFbUIIBIH TUTIHIH JIEKCUKOIOTHSICHI
MeH (ppa3eosoTusCHl, JKaJIbl Tid O11iMI, ayaapMa MpaKTUKACh], aybl3la JKOHE Kaz0ala ceusey
MPaKTUKACKI, MOTIHJEP/l TYCIHIIPY, COHAAM -aK TiJ O11iM1 OOMBIHITIA AUTIIIOM/IBIK )KOHE KYPCTHIK
KYMBICTap/la apHailbl KypcTap MEH apHailbl ceMUHapiapAa KoJgaHyFa OoJaThIHABIFbIHA
0ailIaHbICTHI.

FeuteiMu  MaHBBABUIBIK — aFBUINIBIH  TUTIHZAETT — Oacmace3ne, KuHeMmaTtorpadusiaa
¢dpazeonoru3maepai ayapyablH KUbIHABIKTAPBIH AHBIKTaYy MaKCaThIH/IA )KaH -)KaKThl KapacThIpyFa
TBHIPBICAIBL.

Tipexk ce3mep: IMCKypC, MEAMAaWHIYCTpUs, MEIUaMOTiH Oanamackl, (Hpa3eoIOrHsUIBIK
01pJIiK, MOZICHUET, MybTUMeANA, KuHeMarorpagus, BAK.
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AnHoTanus. CerofHs aHrIos3bIuHas MPecca 3aHUMAET 3HAUUTEIBHOE MECTO B MUPOBOM
UH(POPMAIIMOHHOM TIpocTpaHcTBe. KomnuecTBo TeKCTOB B aHTIOA3bMHBIX CMU 3HaYMTENHHO
IPEBBIIACT AHAJIOTUYHBIM 00beM Ha Apyrux s3bikax. [lyonmukyemble B aHrios3bruHblx CMU
paboThl OXBATHIBAIOT HE TOJIBKO BHYTPEHHHUE MPOOJIEMBbI CTpaHbl, HO U Cepy BHEIIHUX CBS3EH,
IIO3TOMY IIOCTOSIHHO HAaXOJSATCS B TECHOM CBSA3M C JIPYTMMHU si3bIKaMu. Llenplo naHHOHM CTaThbu
ABJISICTCS] U3yUCHHE XapaKTEPUCTUK U KOHLEMLIUM po0sieM nepeBosa (pa3eosioru3MoB B TEKCTaX
MeIMaTUCKypca M KHHOAMCKYpCa, a TakKe aHaliu3 OCOOCHHOCTeH (YHKIMOHUPOBAHUS
¢pa3eonoru3MoB B COBPEMEHHOW aHIJIOA3BIYHOM TMpecce, H3y4YeHHE MPUEMOB IEepeBOa
¢dpazeonorn3mMoB B TekcTax aHrMOs3bMHBIX CMU Ha pycckuil s3bIK. MeTOJbl MCCIEI0BAHMS:
CpPaBHUTEJIbHBIN aHANM3, 4 TAKXKE KOMITAPATUBUCTCKUN M JUCKYPCUBHBIM aHAJINU3bl, KOTOPHIE
MO3BOJIMJIM BBIIBUTH KPOCC-KYJIBTYpPHBIE €IMHHUIBI B CPEICTBAX MAcCCOBOM HMH(OpMaNHUH Ha
npuMepe «Dapenredt 9/11» nu «OpaHKEBbII — XHUT CE30HA», a TAKKE OOBICHHUTH MPUPOAY U
IPUYMHBl HEKOPPEKTHOCTH pyccKoro nepeBoga. [lepeuncieHHble METOIBI HUCCIENOBaHUS
UCIIOJIB3YIOTCA HAPALY C KOTHUTHBHBIM MOJXOJIOM JJisl PACCMOTPEHUS MOHATHUS MEPEMELICHUS,
NO0aBIEHMUST W YyHAJeHUs JIEKCMYECKUX EIUHHUI[ B IIpolecce IMepeBoja. AKTyalbHOCTb
UCCIIEZIOBAaHUS OOYCJIOBIEHA HEIOCTaTOYHOM M3y4EHHOCTBIO TEMAaTHUKH (pa3eoornyecKux
€IUHHUI] B PEYHd U CIOKHOCTHIO MX TMEPEeBOAA C AHITMHCKOrO S3bIKa B MEIUATEKCTax M
KMHOMHYCTPHUH.

[IpakTryeckas 3HaUUMOCTD 3aKJIHOYAETCA B TOM, YTO PE3YJbTATHl UCCIEIOBAHUS MOTYT
OBITH HMCIIOJIB30BAaHbl HA 3JIEKTUBHBIX KypcaxX M CIELHUAIbHBIX CEMUHApPaxX MO JEKCHUKOJIOTUU U
¢dpazeonorun aHIIMMCKOTO 53bIKa, OOLIEMY S3BIKO3HAHWMIO, B MEPEBOJUYECKON MpPaKTHKE, B
IPAKTUKE YCTHOM M INHCbMEHHOW pEuYd, MHTEPIPETALUU TEKCTOB, a TAK)KE€ B JUIIJIOMHBIX U
KYpPCOBBIX pa00oTax Mo S3bIKO3HAHUIO.

Hayuynast 3HauMMocCTh 3aKilodyaeTcs B  IOMNBITKE BCECTOPOHHE  PaccMOTPETH
¢bpazeonoru3mMbl B aHTJIOA3BIYHON TIpecce, KHHEMATOrpaduu ¢ LENbI0 OMpPeIeIeHHs TPYIHOCTEH
UX IepeBo/ia.

KiroueBbie ciaoBa: JOHCKypc, MEIWaWHIYCTPHs, MEIUATEKCTOBBIH OJKBUBAJICHT,
¢dpazeonorusm, KyabTypa, MyJIbTHUMEIMa, KHHeMaTorpad, cpeicTBa MacCOBOM HHPOpMAIUU.
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