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Abstract. This article examines the concept of gender consciousness,
its genesis and interpretation. The genesis of the formation of identity and its
consciousness has come a long way, starting its development from the primitive
communal system. The struggle for power, for dominance in society, historical
events, as well as many other factors have created the conditions for the formation
of modern gender consciousness, in which a man plays a dominant role. Despite
the traditional ideas about men and women, we are witnessing the flourishing
of women’s self-awareness, formation and progressivism. The anthropocentric
paradigm explores key concepts related to humans, thinking, and speech. Within
the framework of this paradigm, many new directions arise that explore the
interaction of gender with other aspects of science, language, and man in general:
gender linguistics, feminist criticism, gender politics, sociolinguistics, and
others. One of the most important issues considered by scientists is the concept
of gender identity. The gender identity of the new generation is a developed,
cultural, social personality, less and less dependent on the gender of a person.
This identity has such a gender consciousness that expands the possibilities of
a person regardless of his gender. The scientific significance of the study lies in
the study of the linguistic representation of gender relations in the media. The
practical significance of the work is aimed at identifying the linguistic features
of media texts. The article presents the results of a study of gender consciousness
in the media texts of American and Russian media. The authors noted not only
the stylistic and lexical features of male and female journalistic speech, but also
demonstrated the distinctive features of information transmission by male and
female authors.
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Introduction
The anthropocentric paradigm explores the interaction between a person,
his thinking and speech. Modern person has all the advantages for the formation
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of'a progressive personality: education, digital technologies, career growth, travel
and new social opportunities. The cultural and social development of identity
dynamically builds new relationships in society, changes the perception and
ways of transmitting information, affects the idea of values and mores. Identity
acquires new psychological, social and cultural dominants. Unlike the modern
idea of personality, historically a person was divided into men and women, and
gender differences have always played a key role in the life of society and in
people’s minds. The purpose of this work is to identify the features of gender
identity consciousness in the mass media.

The genesis of the formation of gender consciousness begins with the
period of the primitive communal system, when the dominant role in society
was occupied by women. Gender consciousness was that men were engaged in
foraging, recognized the primacy of women, and women, in turn, were engaged
in the distribution of prey and took care of descendants. In the course of the
development of human society, new norms and rules of life appear, new social
relations are being built between all members of the community, clan. A woman
begins to lose her leading position, and, by the beginning of the formation of the
feudal system, a man plays a dominant role. With the spread of Christianity, the
position of a woman in society becomes more shaky, because due to religious
writings about the sin of the ancestress Eve, the image of a woman acquires
frivolity, stupidity, sinfulness. Religious dominance in society has played an
important role in changing a woman’s social status, her role, her physical and
mental abilities, and has also prompted over-control and guardianship on the part
of men.

With the advent of the capitalist system, discrimination against women
continues to spread in all spheres of life. Patriarchal relations in society have
taken root, men have taken all the leading positions in power. Women continue to
engage in family, parenting, and their gender consciousness has changed so much
that they almost do not even consider the possibility of seizing leading positions
from men in order to go beyond public opinion or declare themselves as a self-
sufficient person.

Gender consciousness in society has so belittled the possibilities of the
female mind that in the event of the death of her husband or father, a guardian was
appointed to the woman, who conducted all the affairs of the family, allocated a
certain mandatory amount to the woman for her expenses. Men encouraged an
easy-going nature, taciturnity, meekness, and all the traits of a strong personality
were attributed to tyranny, poor upbringing and severely censured. Interestingly,
men skillfully manipulated women’s consciousness, deliberately distracted from
political life through balls, receptions, lots of jewelry, dresses and intrigues. As
Napoleon wrote while on St. Helena: “Nature created women to be our slaves.
They are our property, we don’t belong to them. As the tree that bears fruit is
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owned by the gardener, so we own them. What a crazy idea to demand equality
for women! Women are nothing but a birthing machine for the production of
children” [1].

The situation began to change when at the end of the XVIII — beginning of
the XIX century women began to study. European women activists have raised
the issue of equality between the sexes. Male pride, imperiousness and female
ignorance have long supported prejudices about the female sex. In the twentieth
century, women’s rights defenders and feminists raised a storm of activity. They
were able to raise not only topical issues of the relationship between men and
women, but also to bring important issues of masculinity and femininity to a new
level of scientific research. Modern science studies the phenomenon of gender
identity not only within the framework of psychology, sociology, anthropology,
but also linguistics. In view of the formation of interdisciplinary sciences,
new directions are emerging that put the research of the person himself, his
worldview, and worldview at the forefront. Areas such as cognitive linguistics,
social linguistics, gender linguistics and others seek to provide an answer to
how identity changes, how it is reflected in language and how it contributes to a
change in gender consciousness in general.

According to D.B. Zharkimbayeva, gender consciousness is defined as “one
of the forms of social consciousness reflecting social existence represented by
the presence of two sexes, their relations with each other, as well as the attitude
of society towards these relations” [2]. The concept and essence of gender
consciousness is being studied by scientists of various sciences and is becoming
increasingly relevant in view of the changes that are taking place in society.

A team of Chinese researchers conducted an interesting study on modern
human information needs. The authors conducted a study using the example
of Chinese society, however, the results of the study can be applied to the
consciousness of men and women in various social and cultural dimensions.
Scientists note that the information needs of society are changing, so the authors
of media texts and other information materials are adapting in accordance with
the new requirements and interests of the readership [3].

Markina Y. V. in her research notes the factors influencing the
transformational processes of gender relations in society. The author notes the
high human need for the development of their personal identity, which affects the
media content and the new value orientations of young people. The media today
promotes the modeling of a new personality, taking into account its cultural,
mental, and social component. Markina Y. V. I am convinced that the way of
thinking of young people departs from generally accepted stereotypical patterns,
which requires a more detailed study of the issue of human consciousness and
gender relations in society [4]. Walker A. also deals with the issues of studying
the relationship between gender and consciousness [5].
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Babenkova E., Vasilkina E. and Mishina M. study issues related to gender
roles, stereotypes in society, as well as the impact of print and electronic media
on society, culture and people’s consciousness. From the researchers’ point of
view, the modern language of the media demonstrates some neutralization of
gender differences [6].

Sarbassova A., Kubayeva A. gave a description of the linguostylistic and
linguopragmatic features of media texts. The authors believe that studying the
various linguistic means of media texts can help in more detailed research by
specialists in various linguistic fields [7].

The genesis of the development of gender consciousness can also be clearly
traced through the media texts of newspaper publications that broadcast the most
relevant information. Thus, the overall global media picture during the Second
World War demonstrates transformational changes in the perception of men and
women about gender roles. Women had to take on the role of not only a mother
and breadwinner, but also to provide all possible assistance in industry, science
and other areas of life. In the 1960s, the American media actively observed a new
round of formation of female gender identity and other changes in human gender
consciousness. Modern American media transmit a strong interest in human
identity, its thinking, formation and development, that is, American media texts
are more human-oriented. This fact is typical for the United States, since it is
associated not only with the historical development of American society, but also
with a number of other social factors: migration, gender policy, military conflicts,
and others. Russian media promote values related to society, culture, unity and
tradition to a greater extent. The current geopolitical situation in the world forces
the authors of media texts to pay attention to human problems, to the destruction
of stereotypical ideas about men and women, and to issues related to human
society.

Materials and methods

In the course of the study, such methods as the continuous sampling method,
theoretical and methodological analysis of materials on the research topic,
comparative analysis, as well as a method of classification and systematization
of the materials and results obtained were used. The continuous sampling
method allowed us to select examples for analyzing media texts. A comparative
analysis of media texts was carried out in order to identify the features of gender
consciousness among English-speaking and Russian-speaking authors, their
similarities and differences. The method of classification and systematization of
the obtained materials and results, combined with other methods, made it possible
to conduct a theoretical and methodological analysis of media texts.

Media texts in publicistic discourse based on materials from the English-
language and Russian-language press for the period from 2023 to 2024 in the
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amount of 124 texts, of which 76 texts in Russian and 48 texts in English were
analyzed. In 2023, we analyzed 54 media texts: 19 in English and 35 in Russian.
In 2024, we analyzed 70 media texts: 29 in English and 41 in Russian.

Table 1. Statistical data of the study

Media texts 2024 2023
Men/Women Men/Women
English-language press 15/14 9/10
Russian-language press 18/23 16/19
Total 70 54

During the analysis we studied such information and analytical publications
as «The Izvestiya», «The Argumenty I Fakty», «The New York Times», «USA
Today», «New Yorker».

Results and discussion

The behavioral values of men and women have their own distinctive
features, both in American and Russian society. The study found that men in
American society are interested in topics such as politics, economics, and sports.
In addition, it is worth noting such areas as society and culture. Within these
areas, greater emphasis is placed on investments, finance, career, and skills. In
the Russian-speaking society, similar topics that are interesting for the male
consciousness prevail. Nevertheless, there are pronounced distinctive features.
For example, men in Russian-speaking society are more likely to raise issues of
cultural perception of society. In addition, we have noted such subtopics as food,
alcohol, art, science, and law in media texts.

In a comparative aspect, male authors are more likely to write articles
about art than women. Men’s speech, unlike women’s, is more information-rich,
structurally designed. In an effort to get a lot of readers, male authors use a variety
of stylistic and lexical techniques and tropes in their works. In Russian-language
publications, male authors actively use epithets that demonstrate strength, scale,
size or material. For instance, ucmopuueckas npagoa, macuumabHulii KUHONpoeKm,
snuyecKkull nagoc, momanvHas becnomowHocms, mumarudeckuti mpyo («The
Izvestiya», «The Argumenty I Fakty»). The epithets of English-speaking male
authors differ in the more frequent use of adjectives characterizing emotionality,
character traits, and mentality. For example, terrible idea, indefensible, illogical
hope, tyrannical coach, luminous charisma, the cold-blooded honesty («The
New York Timesy», «New Yorker», «USA Today») and others.

During the analysis of media texts from the popular newspapers «The
Izvestiya», «The Argumenty I Fakty», «The New York Times» and «USA
Today» we noted the features of epithets used by female authors. Female
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authors of Russian-language publications are more likely to use epithets related
to emotions and feelings. Such epithets can be somewhat exaggerated in
order to convey all the emotional force, disagreement, and confrontation. For
example, in the newspaper «The Argumenty I Fakty» the author of the article
«IIporuBoecrecTBeHHbIe HaOOHOCTH» uses the following epithets as a way of
expressing protest, indignation: uydosuwynoe eope, oypnas komnanus. Female
authors in the English-language press use more abstract epithets that emphasize
some of the realities of life, their attitude, and position. For example, difficult life,
equal chance, inspirational quotes, short life and others. In general, the use of
epithets of women in both languages has common features. For example, the use
of epithets characterizing or describing appearance, fashion, atmosphere, setting,
and so on.

In American society, as our analysis of «New Yorker», «New York Times»
and «USA Today» shows, women pay more attention to such topics as society,
culture, and sports. Within the framework of this topic, it is worth noting such
subtopics as career, love, finance, friends, and health. In the American women
gender consciousness, there are somewhat different cultural and social attitudes
than in Russian society. In our opinion, this is due to the fact that the value
dominants in the minds of women are beginning a new transformation, undergoing
significant changes and focusing on greater gender equality and independence.

In one of the «New Yorker» articles for 2023, 8 respondents were
interviewed, who noted that in modern conditions it is vital to create an identity
that is able to independently build its life position, achieve career success, gain
financial independence and only then build partnerships. American linguistic
culture demonstrates a special view on the issue of motherhood. It is well known
that women consciously begin to think about having a child after the age of 32.

In the Russian mind, the issues of motherhood and upbringing are more
relevant at the age of 20-22 years. According to statistics, the gender consciousness
of women in Russian society corresponds to such topics as health, motherhood,
culture, society, family, celebrities. It is worth emphasizing that the female authors
in their articles consider the issues of health, childbirth and motherhood from the
point of view of medical science. For example, in the articles «Poxxnenusie B
kietke» and «C ugero Hayatb» of the newspaper «The Argumenty I Fakty» for
2024, issue No. 6, the authors raised the issue of genetic studies of pregnant
women and children in order to detect pathologies early. The authors raise not
only the issues of motherhood, but also the problems of large families, early
pregnancy, abortions and so on. The mentality of a woman, despite the modern
challenges of society, continues to cover those areas of life that have historically
been fixed for them.

The mediatexts of the Russian-language and English-language press
have journalistic features of information transmission. Using the continuous
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sampling method, we analyzed 124 media texts in the period from 2023 to 2024.
The analysis of mediatexts allowed us to identify not only the thematic areas of
interest of male and female authors, but also to highlight the linguistic features
of the journalistic text of the authors of both sexes, taking into account their
gender, cultural and mental components. A comparative analysis of mediatexts
revealed the distinctive features of information transmission by the authors of
both cultures: the English-language press is characterized by a greater number
of articles of a dialogical nature, while in the Russian-language press 80% of
the analyzed articles are monologue.We believe that this fact is related to the
peculiarities of the Russian and American mentality. American authors are more
human-oriented, emotional, and publish their articles taking into account the fact
that information is accessible to any average American, regardless of his level
of education, language proficiency, age, and other social parameters. The use of
abbreviations, borrowed vocabulary, special terms, neologisms, phraseological
units, metaphors, and other lexical and stylistic means of expression is typical for
the American media. Unlike the American media text, Russian journalistic texts
can be considered more information-rich. The authors of Russian media texts
actively use such stylistic and lexical means of expression, which are maximally
known to the general public. We also noted that the authors of Russian-language
media texts often use socially significant vocabulary: ceo6o0da, séepa, Poouna and
others.

The texts of the authors of articles in American magazines do not have
a strict official business style, they differ in emotional coloring and the use of
informal vocabulary. For example:

- «... taking aim with his enormous lens and scaring the hell out of everyone
at dropoff...», «Why the hell should that be art?», «I was sad» («New Yorker»,
2023, May) and others.

Unlike American media texts, the authors of the Russian-language press
adhere strictly to the official business nature of writing texts. The media texts of
the Russian-speaking society are characterized by the pattern, structure of the
text, the use of special vocabulary, as well as the wider use of stylistic phrases
compared with the English-language press. One of the features of modern
Russian media texts is the introduction of popular foreign vocabulary into speech
(«xubepoOynuney, «seunwvly, «curocvly and so on). One of the parameters of a
traditional journalistic text is statistics. Russian-language media texts contain
extensive statistical data in various headings. For example:

- «Cembéli 6cé uawe 063a600amces ve 6 23—24 200a, kax 6 XX 6., a nocie
35 nem. B pe3ynomame, no 0anHvim nepenucu Hacenenus, 55% cemetl 6 cmpane
umerom 00Ho20 pevénka, 33% — osyx» («The Argumenty I Fakty», Ne 35 from
30.08.23).
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The use of a variety of artistic stylistic means of expression is inherent to
a greater extent in male authors. We have noted that male authors of Russian-
language newspapers use metaphors more often than female or male authors
of American media texts. For instance, «max poowcoancs Menoenees rax
MEXHON02Y, «BONTOWEHUEM 31a», «KepoCcuHoso2o cysepenumema Poccuuy. The
metaphors of Russian-speaking authors are evaluative in nature, they touch on
strategically important issues of society, economics, culture and science. In the
American press, metaphors are more neutral, focused on a person, his activities,
abilities and hobbies. For example, «He shot me a mischievous griny, «the
book was stillborny, «professional listenersy. It should be noted that despite
the metaphorical nature of media texts, masculinity continues to be noted in the
works of male authors. Metaphors most often correspond to the “male” themes
of war, games, politics, economics, and science. Male authors often resort to
using such means as exaggeration in media texts («He made countless fixes, and
I made fixes to his fixes, and together we made ten thousand more», «movlciaua
menoueiy), thetorical questions («What's the path into a profession for which
there is no school or certification, and to which no one actually aspires? »).

In media texts, men use various phraseological phrases, mainly of a somatic
nature. For example, «yiimu 6 sakamy, «a3vik 0enezy, «ywu eanymy, «Harry was
all heart», «Harry won the heart of my daughtery. This trend is primarily related
to the peculiarities of male thinking and worldview. It is believed that women are
more abstract by nature, while male perception relies more on sensory orientation.
In the course of the study, we conducted quantitative and qualitative studies of
abstract nouns. Thus, women are 73% more likely to use abstract vocabulary.
Modern men use such abstract nouns as “goal”, “opportunity”, “success” and
others.

One of'the features of male speech is the use of facts, statistics and references
to authoritative opinion. Female speech is characterized by generalization,
abstraction of acquired knowledge and information. The peculiarities of male
and female speech are also present in media texts: male authors most often refer
to world-famous personalities («Bcnomnume Heana I posnoco, Ilempa nepgozo,
Examepuny Bmopyioy, « That imperious Windsor motto, “Never complain, never
explainy and others).

In one of the «The Izvestiya» articles, a female author conducted a study
of food prices in one of the largest trade pavilions. It is important to note one
distinctive feature, the female author refers to the opinion of experts from this
field, to the opinion of merchants and buyers themselves, that is, a woman
most often writes about what carries and worries the ordinary man in the street
and refers to those who are understandable and known to an ordinary person.
There are numerous similar examples in publicistic: female authors write about
parents, their everyday life, about health, not just about finances, but about the
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family budget and savings, not just about a career, but about the possibility of
additional earnings during maternity leave and the possibility of self-realization
in conditions of permanent employment. In other words, despite the fact that both
men and women write on the same topics, the information itself, its presentation
and goals are different.

It is important to note that modern gender consciousness departs from
its inherent stereotyping, however, the basic basic concepts remain to this day.
Both men and women in their works raise questions about gender, identity, what
worries modern people and how to build their lives in a rapidly changing world.
In the media texts of American and Russian authors, men are more likely than
women to make remarks about gender. It is worth noting that men tend to write
more often about their mothers and their feelings towards them. In the article
«Ghostwriter» author wrote that Princess Diana as a mother is still a difficult topic
for Prince Harry. Any word addressed to her raises a lot of emotions and worries
in him. In a Russian newspaper, one of the authors named his mother talismans
and claims that «raBHyt0 posib B MO€#l )KM3HU ChIrpajia MaMay. In comparison,
we have not identified any cases of such statements about the mother or father on
the part of female authors.

Female authors tend to use less stylistic means in comparison with men: the
most frequent means is metaphor. Thematic metaphors belong to those areas of
research that affect the sphere of interest of female representatives: weight, health,
upbringing, appearance, etc. («npupacmarom KUn02pammbl Uy HAC», 83PACMUMb
2eHusy, «cmpawHno kpacusasy, «love triangley). It is stereotypically believed
that women are prone to exaggeration, however, in the course of research by
female authors, techniques of hyperbolization or irony are used in isolated cases.

Conclusion

The analysis of media texts showed that, despite the preservation of some
traditional female consciousness, changes in gender identity occur in different
directions. The main reason for changes in women’s consciousness is an increase
in functionality. A modern woman not only runs a house, runs a household, takes
care of children, but also conducts professional activities, shows new socially
significant functions. For example, women are car enthusiasts, women are robot
builders, and women are politicians and others. This trend is normal and generally
accepted.

The traditional values of male consciousness are also undergoing a
transformation process. Work 1is still a way of self-affirmation: career success,
financial opportunities and personal qualities are the main characteristics of the
male sex. Nevertheless, modern male consciousness is not as categorical as it
was a few decades ago. Men retain their family values; however, this is due not
only to the desire to continue the family, but also to a new social status, which
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characterizes a man as a self-sufficient and established personality.

Unlike men, women’s position on family values is undergoing significant
changes: modern young women do not seek early marriages, preferring to gain
financial independence, achieve career results and self-realization. The desire
to realize their own potential does not leave women even after marriage, on
maternity leave. Widespread digitalization creates additional opportunities for
mothers to work remotely on maternity leave, and the desire to earn money opens
up new prospects for doing business online. The author of the article «Tired of
Sucking It Up as a Climber, I’ve Embraced a Softer Strength» in «The New York
Times» for 2024 notes, that «women can continue their careers with vigor after
having childreny», « We have to move forward, not backy.

In our opinion, masculine gender identity has not yet realized the changes
that are taking place in the new gender consciousness of women. Most men,
accustomed to the typical behavior of women, are not able to assess the scale
of cognitive, social, gender and legal changes that occur in thinking. The
manifestation of feminine traits and emotionality in men’s speech indicate that
everyday consciousness strives for gender equality. For example, attempts to
express their feelings by male authors have become more common in media texts
(«I was sady, «Every time I caught his show, 1'd feel confused, empty, sad, but
also amazed at how much he had to say»).

The activation of research on gender consciousness of men and women
occurred in view of the global study of identity itself, that is, self-knowledge
through the prism of oneself, family, and society. This issue is accompanied by
research in all fields of science and highlights such areas as gender linguistics,
gender sociolinguistics, feminist criticism, gender psychology, gender politics
and others. Scientists pay attention to gender asymmetry, since male dominance
often creates an obstacle to female self-realization in view of the stereotypical
thinking of all participants in society.

Modern publicistic discourse has all the possibilities for the formation of
a new generation of gender identity. Media texts are arranged in such a way as
to support the stereotyping of a particular phenomenon, or they are designed to
influence the reader, his worldview, worldview. Stereotypically, a few decades
ago, female authors wrote only about celebrities, culture, and motherhood issues,
because these topics were close to them, and only their opinion was important
to readers. Modern readers, regardless of gender, want to know the opinion of
representatives of both sexes, since, due to their characteristics, men can notice
in their articles what escapes the attention of women, and vice versa. Media texts
in the American and Russian media are undergoing changes in their structure,
language, and style, acquiring new features of a free style.
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AFBUIIIBIH )KOHE OPBIC TUIII MEJAUATEKCTEPIEI'L
I'EHAEPIIK CAHAHBIH TIJIJIIK KOPIHICI
*beticembaena A.Y.!, Ucuna I'N.2, Epodeera N.B. *

*12 akamemuk E. A. bexeToB areiHaarsl Kaparauabl yHHBEPCHTETI

Kaparanapi, Kazakcran
3 Kasan ¢enepanasl yauepcureti, Kazan, Peceit

Anparma. byn wmakamaga rTeHaepiik caHa YFBIMBI, OHBIH TEHE3HUCi
MEH TYCIHIIpMECI KapacTeIpbuUianbsl. JKeke TYJIFaHbIH, OHBIH CaHACBHIHBIH
KaJIBITITACyIHBIH T€HE3HC1 ©31HIH JaMYbIH aJIFAIIKbl KaybIMJIBIK )KYHEIeH OacTarn
y3aK JKOJNJaH OTTi. Buiik yImiH, KOFamIarbl YCTEMIIK YIIIH KYypec, Tapuxu
OKHWFaiap, COHMal-aK KemTereH Oacka (hakTopiap Kasipri 3aMaHFbl T€HIEPIIK
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CaHaHbIH KaJIbIITaCybIHA JKaF/ail jkacajbl, OHJa ep afgaM 0achIM pell aTKapaibl.
Epniep men oaifenaep Typaiibl 19CTypill TYCIHIKTEpTe KapaMacTaH, 013 oiennepaiy
©31H-631 TaHYbIHBIH, KAJbIITACybl MEH MPOTPECCUSICBIHBIH OpKEHICYyiHE Kyd
OOJIBIN OTHIPMBI3. AHTPOTIOIICHTPJIIK MapaurMa ajiamMra, Oiayra )KoHe Coneyre
KaTBICTBI HETI3T1 YFeIMAapasl 3eprredal. Ochkl mapaaurMa asichlHaa TeHACPAIH
FBUIBIMHBIH, TUIIH, ’KaJIIbl aAaMHbBIH 0acKa acleKTUIEpIMEH e3apa JpEKeTTECY1H
3epTTEUTIH KOITETeH aHa OarbITTap maima 0oyiaabl: TeHAEPIIiK JIMHTBUCTHKA,
(heMUHUCTIK CBIH, T€HAEPIIK casicar, oJI€yMETTIK JUHIBUCTHUKA KoHE Oackaiap.
Faneimpap kapacTelpaTblH MaHbI3/Ibl MAceNeNepAiH Oipi-reHIepiiK CONKeCTUIIK
yreIMbl. JKaHa ypHaKThIH TeHIEPITIK COMKECTIr aJaMHBIH KbIHBICHIHA a3 TOYEII/ Il
JaMbIFaH, MOJICHM, QJIEYMETTIK TYJIFaHbl Ouiipeni. byn colikecTik aJaMHBIH
KBIHBIChIHA KapaMacTaH OHbIH MYMKIH/IIKTEPiH KEHEHUTETIH F'eHAepIIiK CaHaFa He.
3epTTeyaiH FhTBIMU MaHbI3ABUIBIFB BAK - TaFbl reHepiTiK KaThIHACTaP IbIH TUTIIK
KOPIHICIH 3epTTey 00BN TaObIIaAbl. JKYMBICTBIH MPAKTHUKAIBIK MAHbBI3IbLUIBIFBI
MEAMATEeKCTEPAIH TUIAIK €peKILEeTIKTEepiH aHbIKTayFa OarbpITTainraH. Makanana
aMepUKaHIbIK >koHe peceimik BAK-ThIH Menua MoTIHAEpIHAETI TeHIEPIIK
CaHaHbl 3€pTTEY HOTWXKEJEpl KeNTipuUireH. ABTopiap epiep MeH oienaepiH
MyONIUIIMCTUKAIIBIK COWUJICYIHIH CTHJIMCTUKAJBIK, JIEKCUKAJBIK €pEeKIIETIKTepIH
FaHa eMec, COHbIMEH KaTap epjiep MEH aiiesiep aBTOpJIapblHbIH aKnapaT OepyiHiH
alipbIKiIa Oenrijaepid Je aTaml oTTi.

Tipek ce3mep: TreHIEpiK caHa, MEIUa MOTIHACP, COMKECTLIIK, €pPKEK,
oliern, TyJIFa, Tij1, MeIra

A3BIKOBASA PENNIPESEHTALIUA T’EHAEPHOI'O CO3HAHUS B
AHITIOA3BIYHBIX U PYCCKOA3BIYHBIX MEJUATEKCTAX
*bericembaena A.Y.!, Ucuna I'N. %, Epodeena 1.B. ?

* 1.2KaparanIMHCKHUI YHHUBEPCUTET UMEHH akajemuka E.A. Bykerosa
Kaparanpga, Kazaxcran
3 Kazanckuit penepanbhblii yausepeuret, Kazanb, Poccust

AHHOTanus. B aHHOU cTarbe paccMarpuBaETCs MOHATHUE TE€HIEPHOIO
CO3HaHMsI, €ro I€HE3UC U TpakToBKa. [eHe3uc CTaHOBIEHHS HJIEHTUYHOCTH,
€ro CO3HaHMsI Tpollea JOITMd MyTh, HAYMHAas CBOE pa3BUTHE €ILIE C
epBOOBITHOOOIIMHHOIO CTposi. boppba 3a BiacTth, 3a JOMUHHUPOBAHUE
B 00IIecTBe, MCTOPUYECKHUE COOBITHS, a TaKXKe MHOTUE Jpyrue (QakTopbl
CO3JaJIM yCJIOBHS Uil (POPMUPOBAHMS COBPEMEHHOIO I'€HJIEPHOTO CO3HAHUS,
B KOTOPOM IJIaBEHCTBYIOLIYIO pOJb 3aHUMaeT MykuuHa. Hecmorps Ha
TpaJMLIMOHHBIE MPEJICTABICHUS O MY)KUMHAX M JKEHIIMHAX, Mbl SBIsEMCS
CBUJETENSIMU  paclBeTa JKEHCKOTO  CaMOCO3HAHMs, CTAaHOBJIEHUS U
IporpeccopcTBa. AHTPONOLEHTpUYECKAs MapajurMa MCCIeNyeT KIIIOUYEBbIE
MOHSTHSI, CB3aHHBIE C YEJIOBEKOM, MBILUIEHHEM M peublo. B pamkax naHHOU
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MapaJurMbl BO3HUKAET MHOKECTBO HOBBIX HANPABICHUN, KOTOPbIE UCCIEAYIOT
B3aUMOJICHCTBUE TEHJEpAa C JPYrMMHU ACHEKTaMU HAayKH, $3bIKa, YeJIOBEKa
B IIEJIOM: TEHJIepHasi JIMHIBUCTHUKA, (EMHHHCTCKas KPUTHKA, TEHIEpHAas
MOJINTHKA, COIMOJIMHTBUCTUKA W Apyrue. OJHUM U3 BaKHEUIUX BOIPOCOB,
paccMaTpuBaE€MbIX YYEHBIMH, SIBIISIETCS MOHSATHE TEHAEPHOW HIICHTUYHOCTH.
['engepHast MACHTUYHOCTh HOBOTO TMOKOJICHUS TPEJCTABISET COOON pa3BUTYIO,
KYJIbTYPHY0, COUUAIBHYIO JTUYHOCTh, BCE MEHEE 3aBUCSIIYIO OT I10J1a YEJIOBEKA.
JlanHass WIOEHTUYHOCTH OOJIalaeT TaKUM TEHJEPHBIM CO3HAHHEM, KOTOPOE
pacimupseT BO3MOKHOCTH YEJIOBEKa BHE 3aBUCHUMOCTU OT ero mnosia. Hayunas
3HAYMMOCTb UCCIICIOBAHUS 3AKIIFOYAETCS B U3YUEHHUH SI3bIKOBOM PENPE3EHTALIMN
TeHJICPHBIX B3auMOOTHOIIeHUH monoB B CMMU. [lpaktuueckass 3HaYMMOCTh
paboThl HalpaBjieHa Ha BBISIBICHHE SI3BIKOBBIX OCOOCHHOCTEW MEIMaTEKCTOB.
B crarbe mpencraBieHbl pe3ynbTarbl UCCIAEAOBAHUS TE€HIAEPHOTO CO3HAHHS B
MeJMaTeKCTaX aMepuKaHCKUX U poccuiickux CMMU. ABropamu oTMeueHbI He
TOJIBKO CTHUJIUCTHYECKHE, JIEGKCHUECKHE OCOOCHHOCTH MYKCKOM W >KEHCKOM
MyOTUITUCTUYECKON Peur, HO U MPOJAEMOHCTPUPOBAHBI OTIIMUYUTEIBHBIE YEPThI
nepeaayu HHGHOPMAIMK aBTOPAMHU-MY>KYMHAMHU U aBTOPaMU-KCHIIIMHAMH.

Kuaro4deBble ¢JjI0Ba: TEHACPHOE CO3HAHUE, MEIUATEKCThI, UAEHTUYHOCTD,
MYX4YHHA, )KEHIIUHA, TUYHOCTb, A3bIK, MEIHA
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