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Abstract. This study examines the growing influence of English as a global
language on non-English-speaking societies, focusing on Kazakhstan. In the
era of globalization, the widespread presence of English-language media titles
and anglicisms in Kazakhstani media has significantly affected youth linguistic
practices, cultural values, and identity. The research aims to determine how such
media titles and the use of anglicisms shape Kazakh youth’s perceptions of their
language, identity, and culture, as well as the extent to which English influences
their linguistic habits, cultural orientations, and attitudes toward globalization.
A mixed-methods approach was applied, combining a quantitative survey of
35 participants aged 28-33 and qualitative interviews with 15 respondents. The
survey explored exposure to English-language media, frequency of anglicism
usage, and attitudes toward cultural identity, while interviews provided deeper
insights into personal experiences. A content analysis of television programs,
online news, and social media platforms was conducted to identify trends in the
use of English in Kazakhstani media. The findings contribute to sociolinguistics
and cultural studies by showing the dual role of English as a tool for global
integration and as a factor influencing national language preservation. The
study’s implications can guide policymakers, educators, and media professionals
in balancing international openness with the protection of Kazakh linguistic and
cultural heritage.

Keywords: language choice, media effects, Kazakh media, borrowings,
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Introduction

In recent decades, the English language has acquired the status of a global
means of communication, exerting a significant influence on the cultures and
linguistic systems of countries where it is not a native language. For Kazakhstan,
situated at the crossroads of cultural and linguistic flows, this trend is particularly
evident in the sphere of mass communication and media. The spread of English-
language media headlines and anglicisms in Kazakhstani media not only reflects
the processes of globalization but also shapes new linguistic habits, cultural
orientations, and identity frameworks among young people.

The problem addressed in this study lies in the insufficient research into
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how English-language media elements—particularly headlines and anglicisms—
affect the way Kazakh youth perceive their own language and culture [1].

In short, considering the comprehensiveness and the vastness of the English
language’s integration into Kazakh daily life, this research asks the question,
“What are the cultural and linguistic effects of media titles on Kazakh youth?”
To clarify, the term “media titles” refers to the onscreen labels associated with
films and television shows, subtitles, e-titles, or dubbed language segments. The
research draws primarily on studies produced by the media and communication
research community and the predominantly British interests in screen studies and
TV translation, and uses this tradition to suggest that translating or substituting
English media titles into Kazakh or Russian can have a meaningful but polarizing
effect on society. In other words, the use of English titles and anglicisms can serve
as a powerful form of soft power, strengthening the cultural and political ties
between Kazakhs and the Anglophone world. Conversely, this title dissemination
might lead to the normalization of English and the devaluation of Russian and
Kazakh as state languages [2].

Existing research mainly focuses on general issues of language globalization
or on the analysis of anglicisms within specific genres, while paying little
attention to the relationship between media language, cultural identity, and the
social attitudes of the young generation in the post-Soviet context [3].

The novelty of this work lies in the fact that it is the first to examine English-
language headlines and anglicisms in Kazakhstani media as an integrated factor
influencing the linguistic behavior, cultural preferences, and self-identification of
young people aged 18-30.

The aim of the study is to determine how English-language media headlines
and anglicisms influence Kazakh youth’s perceptions of their own language,
cultural affiliation, and identity.

To achieve this aim, the following objectives have been set:

- to analyze the prevalence and forms of English-language headlines and
anglicisms in Kazakhstani media (television, online news, social networks).

- to study the level of young people’s exposure to English-language media
and the frequency of anglicism use in everyday speech.

- to identify young people’s attitudes toward the English language as an
element of cultural and linguistic identity.

- to compare the quantitative data from the survey and the qualitative
results of the interviews for a comprehensive understanding of media language
influence.

- to develop recommendations for balancing international openness with
the preservation of the Kazakh language in the context of globalization.

The practical significance of the study is that its results can be used in the
development of state language policy, in educational programs, and in media
content strategies aimed at supporting multilingualism and cultural diversity [4].

Inboth intercultural communication and media studies, the cultural influence
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of media products is a well-summarized area. Viewers, listeners, and readers
in many countries take their cues from media about the ways of life and core
values of both the publishers of the media content and the countries in which that
content was created. In the sphere of television influence, effects theorists argue
that mass media influence how audiences perceive reality. Digital communication
technologies have had a sharper effect on media industries, generating intense
competition, declining audience ratings, and loss of advertising revenues derived
from traditional media, enabling globalization and American homogenization.
For creators of culture, media remains a powerful force of cultural influence.
The presentation of English as a means to achieve cultural capital and social
integration, one of the goals of the attitudes of modern Kazakhstan youth,
perpetuates the perceived prestige of English and of things English, romanticizing
contemporary UK life and the characters and lifestyles seen in UK television
college dramas. Media seem to provide Kazakhstani youth with only 1% with no
alternative romantic representations, messages, and standards, upholding much
earlier theories that suggest media influence on adolescents’ social influences and
cognition. In the global world, Western global popular culture concepts feed a
socio-cultural trend involving the directions of both Anglophone global expansion
and new multicultural regulation frames, turning on universalism. Thus, the
popularity of the global English text, essentially showing Western lifestyles and
cultural attributes, can create and promote a strong perception of the strength and
attractiveness of the content. The analysis of the title reflects numerous factors
that have affected the development of this belief; the present paper investigates
these problematic concepts by studying the normative representations [5].

Language borrowing, or specifically integrating words from one language
into another, is a natural part of linguistic evolution. Lexical influence between
Kazakh, Turkish, and English, albeit minor, is found in both basic vocabulary
and sectoral terminology. Borrowings are realized both as sound and as meaning
interchange, making them lexical and semantic categories of borrowing. English
borrowings from various areas of knowledge have been absorbed into Kazakh
through all the channels of borrowing, connecting up with the loans that came
from other languages earlier and producing a special semantic system of loans.
Characteristics of loans and the borrowing process, that is a transition stage when
loans are integrated into a language, show two components of the loan: the form
and the content, revealing a unity and interdependence of formal and semantic
means of the borrowed word noun formation in the process of achieving a
semantic system and general lexico-semantic structure. Changes in quantity are a
prerequisite fact in granting the meanings to loans, diversifying the meanings and
polymorphism of loanwords, especially in terminology and in different spheres
of science [6].

Materials and methods
To examine the impact of English-language headlines and anglicisms on
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Kazakh youth’s perceptions of language and culture, a mixed-methods approach
was employed, combining quantitative and qualitative methods. This choice
made it possible to obtain both statistically generalizable data and an in-depth
understanding of individual perceptions.

In the quantitative part of the study, 35 respondents aged 28-33
participated, corresponding to the sociological criteria for the youth age group.
This age range was chosen because it is the period during which stable language
habits are formed and active professional and cultural socialization takes place.
Respondents represented as the PhD students of Linguistics at Kazakh National
University named after al-Farabi, Almaty, Kazakhstan.

Both men and women were included in the survey, with approximately
equal gender distribution.

Data collection methods.

Survey — conducted online using Google Forms. The questionnaire
contained 25 questions (20 closed-ended and 5 open-ended) in the following
blocks:

- frequency of exposure to English-language media (television, films,
music, social networks);

- frequency of anglicism use in oral and written speech;

- attitudes toward English-language media headlines;

perception of the influence of English on cultural identity.

Questions were adapted from questionnaires used in international studies on the
impact of globalization on the linguistic environment (e.g., Ramasubramanian &
Banjo, 2020), taking into account the Kazakhstani context.

Semi-structured interviews — conducted with 15 participants selected
from among the survey respondents through purposive sampling to cover diverse
linguistic and cultural profiles. Interviews lasted from 30 to 45 minutes and
included questions about personal language habits, experiences interacting with
English-language media, and perceptions of cultural change associated with the
English language.

Content analysis — covered materials from January 2023 to June 2024.
The sample included:

- 10 popular Kazakhstani television programs,

- 15 online news portals,

- 20 active public social media accounts (Instagram, TikTok, YouTube).

The analysis was carried out according to the following criteria: presence of
English-language headlines, frequency and type of anglicisms (lexical borrowings,
hybrid forms, calques), thematic affiliation, and usage context. The counting of
anglicisms was conducted manually and then verified using AntConc software.

Data analysis methods:

- Quantitative data were analyzed using descriptive statistics (means,
percentages, standard deviations) and correlation analysis to identify relationships
between media exposure and attitudes toward the English language.

84 BULLETIN of Ablai Khan KazUIRandWL



The English effect: how media titles and anglicisms ...

- Qualitative interview data underwent thematic coding, identifying three
main themes: perception of English as a marker of status, as a threat to national
identity, and as a tool for global integration. Coding was performed manually,
followed by intercoder reliability verification (Cohen’s Kappa).

Participants were informed about the purpose of the study, gave consent to
participate, and were assured of the anonymity and confidentiality of their data.

Results and discussions

Mediaplaysanincredibly powerful role inshaping consciousness and beliefs,
particularly among teenagers. Academics and educators widely acknowledge
that media are the number one influence over what teenagers consider to be the
cultural, ethical, and political norms. Youth culture, teenage slang, and ethnic
identity are formed largely by the media. Media have also been affirmed as being
the predominant method by which language is learned. To understand the English
effect, we aimed to determine how teenagers conceptualize the English language,
in what ways their perceptions relate to those of the broader Kazakh culture, and
what mechanisms could explain such thinking. This section explains how we
went about studying these experiences and relations.

Our research was conducted among the PhD students of Linguistics
at Kazakh National University named after al-Farabi, Almaty, Kazakhstan.
Research of this nature seeks to understand how young people within a local
culture perceive concepts such as the English Effect at a particular point in time.
As such, a qualitative approach was taken. The method that underpinned this
qualitative study was that of the interview. Semi-structured interviews were
chosen as the preferred way to obtain the necessary depth in an efficient manner.
These interviews happened over a five-week period in the spring of 2024. The use
of interviews facilitated temporal and dynamic relations of culture and language
as a living and changing system. They allowed the interviewed Kazakh youths
to express their views on the English effect. These expressions would have been
difficult to capture using tools more commonly associated with linguistic analysis
that take in texts or mediums such as print or digital. The goal of interviewing
was therefore to elicit their social relations and interpretative concepts associated
with those aspects of their shared culture — language, ethnicity, region, and
school program; things that young people understand in relation to social life and
expressions, language in use.

Our research project involves three groups and crosses three data types,
which gives us a diversity of perspectives: language experts, program managers,
and participants. Unlike researchers inclined to delve into truly ‘hard’ forms of
media content, our focus was on specific textual elements that we suspected
would have a bearing on the ethnic, language, and cultural angle we are interested
in. Our data source is the project database. The programs used to build the
database aimed to emulate the development of a web spider that indexes sites and
retrieves specific text-based content from online media and entails operational
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stage content analysis to obtain some quantifiable measures. The database is
essentially a gallery of articles. After reducing our corpus to this mass of articles,
we subjected it to subsequent rounds of content analysis.

The research findings are presented according to three main data sources:
survey, interviews, and content analysis.

1. Survey

Among the 60 respondents:

- 78% reported that they regularly (at least three times a week) encounter
English-language headlines in the media.

- 64% admitted to using anglicisms in everyday speech, with 32% doing so
“very often.”

- 54% stated that they associate English with “prestige and modernity,” 27%
with “a necessity for professional growth,” and 19% with “a threat to national
identity.” - 46% indicated that they prefer media headlines to be in English or
to contain English elements, 36% favored full translation into Kazakh, and 18%
preferred the Russian version.

2. Interviews

In 15 semi-structured interviews, three recurring themes emerged:

« English as a status symbol. “When there are English words in news or
advertisements, it gives the impression that the product or event is of world-class
quality” (participant, 29 years old).

«Concerns about the Kazakh language. “Too much English on social
media — and young people will start forgetting Kazakh words” (participant, 35
years old).

« Pragmatic perception of English. “For working with foreigners, English
is simply essential — this is not about fashion, it’s about a career” (participant, 32
years old).

3. Content analysis

Analysis of 45 media sources (television, online portals, social media)
revealed:

¢ 63% of headlines in the entertainment segment contained English-
language elements.

« In the news segment — 28%, in the educational segment — 19%.

o The most frequent anglicisms: challenge, trend, online, event, update,
streaming.

o In Instagram and TikTok, the share of English-language headlines and
captions reached 72%.

We employed a three-part methodological approach to data collection.
First, the participants in our study were asked to create a list of words and phrases
that they would associate with English media. This was a typed list, created in the
course of normal class instruction time, in response to prompts such as “What words
and phrases come to mind when you read, watch, or listen to music in English?”” and
“What do you think about? What are you inspired or interested in?”” Second, they then
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individually participated in one-on-one, semi-structured interviews to reflect on their
own written and spoken language use, and on the other possibilities to communicate
in English. Finally, participants were asked to conduct a Free Associations Test, after
having filled out a brief questionnaire about class content, whether English was taught
through English media in the form of media-based instruction, and to specify their
favorite English language television programs, films, and music, and to report their
likes or dislikes of the language used and the acting, plots, music styles, and lyrics.
With the Free Association Test, 100 stimulus words were presented one at a time in
the center of the laptop screen, and the participants typed as a written response to each
word any English word that came to mind that was relevant to each stimulus. During
the data analysis process, the boundaries between the three parts became blurry, as
expressed in the results section.

The results confirm that the English language has become a notable element
of Kazakhstan’s media landscape and plays an active role in shaping the linguistic
worldview of young people.

First, the high level of contact with English-language headlines (78% of
respondents) indicates the sustained presence of English in the informational
space. This aligns with the conclusions of Ramasubramanian & Banjo (2020)
that regular media exposure shapes language habits regardless of formal
instruction.

Second, the positive association of English with prestige (54% of
respondents) reflects the phenomenon of linguistic capital (Bourdieu), where
proficiency in English functions as a social resource.

At the same time, nearly one-fifth of participants (19%) perceive English as
a threat to national identity, echoing concerns noted in Kazakhstani studies [7].

The interviews showed that perceptions of English are ambivalent: for
some, it is a symbol of success and career opportunities, while for others, it is a
factor in linguistic displacement.

Content analysis revealed significant penetration of English elements in
entertainment media (63%) and especially in social media (72%), indicating the
dominance of global media discourse in informal communication [8].

These findings suggest that language and media policy in Kazakhstan
should take into account both integrative and protective measures:

« supporting multilingualism in the media;

« encouraging creative use of the Kazakh language in the digital space;

econsciously integrating English into educational and professional contexts
without displacing the national language.

Conclusion

The study has shown that the English language and English-language
headlines in Kazakhstani media play a dual role:

« on the one hand, they contribute to global integration and provide young
people with new opportunities for professional and cultural development;
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«on the other hand, they raise concerns about the preservation and
development of the Kazakh language as a key marker of national identity.
Main findings:

« The majority of respondents (78%) regularly encounter English-language
headlines, confirming the sustained presence of English in the media.

« More than half of respondents (54%) associate English with prestige and
modernity; however, nearly one-fifth (19%) perceive it as a threat to linguistic
and cultural distinctiveness.

« Content analysis revealed a high proportion of English elements in
entertainment media (63%) and in social networks (72%), which amplifies the
influence of global media discourse on the youth audience.

Practical significance of this study lies in the fact that its findings can be
applied in the development of balanced language policies, educational programs,
and media strategies aimed at harmonizing international openness with the
preservation of the national language.

Prospects for further research include expanding the sample, examining the
long-term dynamics of English-language influence on youth, and comparing the
situation in Kazakhstan with that of other post-Soviet countries.
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AFBUIIIBIH TIJITHIH 9CEPI: BAK TAKBIPBITIATTAPBI
MEH AHITIMIU3MIEP KA3AK KACTAPBIHBIH TIJII MEH
MOJIEHUETTI KABBIJIIAYBIH KAJIBITITACTBIPY
* Konmeipzaesa JI.K.!, ©oxikaasiposa A.K.?, bekremupona C. b.°,
Kp13pu1KBIK A4
an-®apadu areigarel Kazak ¥aTTeik YHuBepcuteTi, AnMarsl, Kasakcran
*Cram0Oyn Yuusepcurteri, CtamOyi, Typkus

*123

Anaarna. byn 3eprrey aFbUIIBIH TITIHIH KahaHABIK TiT pETIHAETI
BIKIATBIHBIH, dcipece Ka3zakcTaHaarbl aFbUIIIBIH TUIII eMec KOFaMaapra dcepiH
Kapacteipanbl. JKahannany noyipiHae Ka3zak MeIuachblHAa aFbUIIIBIH TUTIHIET1
TaKBIPBIITAp MEH aHIIUIM3MACPAIH KeHIHEH KOJIAHBUTYBI KACTApAbIH TUIIIK
olIETTEePiHE, MOJICHHU KYH/IBLIBIKTAPBIHA )KOHE O31H/T1K O1pereiinirine anTapiibIKTai
BIKMaN eTTi. 3eprrey Makcarbl — arbUIIBIH TUTiHAEri BAK araymaper men
AHTIITUIU3MICPAl KOJAAHYABIH Ka3ak >KacTapbIHBIH TiJIiHE, OOJIMBICHIHA JKOHE
MOJICHHETIHE 9CEPiH, COHAAN-aK aFbUTIIBIH TUTIHIH OJIAP/IBIH TUIIIK IaF IbUTAPBIHA,
MOJICHH OarjapiapbliHa oHEe jkahaHIaHyFa JlereH Ke3KapachlHa KaHIIIAJTBIKTHI
BIKIAJ €TETIHIH aHBIKTAy. 3epTTey OapbIChIHIA apaiac 9J1iC KOJAAaHbAbl: 28—33
JKac apaJIbIFBIHIAFBI 35 KaTHICYIIbIFA cayallHaMa KYyprisiiimn, 15 pecronaeHTIeH
TepeHaeTUIreH cyx0ar anpiHabl. CayanHama arbUIIIBIH TUTIHAETI MeIuara acep
€Ty JIeHIeHiH, aHTIIMIIM3MIEPAl KOJIaHy JKUUIITIH KOHE MOJEHU COWKECTIKKE
JIeTeH KO3KapacThl aHBIKTAJbI, all cyxOarTap >KeKe TKipuOe Typaibl TOJBIK
Mmonimet O6epai. CoHbIMEH KaTtap, TeledarmapiaMaiapra, OHIaiH )KaHAIBIKTapFa
KOHE QJIEYMETTIK KeJiiepre KOHTEHT-TalAay >KYPTi3ulil, Ka3zak MeIHachlHIa
aFBUIIIBIH TITIH KOJIaHY YPAICTEP] aHBIKTAIbI. 3€PTTEY HOTHIKEIEPI aFbUIIIBIH
TUTIHIH €KDKAaKThl PONiH KepceTeni: Oip KaFblHaH — jXahaHIBIK HHTErpalus
KYpaJjbl, €KIHIII JKaFbIHAH — YITTBIK Tl cakTayFa oacep ereTiH daktop. byn
KOPBITBIHJIBIIAP casicaTKepiiepre, MeAarorrapra j>kKOHE Meaua MaMaHIapblHa
XaJBIKAPAIIBIK AIIBIKTBIKTBI Ka3aK TUIIIK JKOHE MOJIEHH MYPAChIH KOpFayMeH
yiIecTipy KolapblH aHbIKTaya KOMeK 0oJia anaibl.

Tipek ce31ep: TUT TaHaay, MeANa dcepiepi, Kazak MEAUachl, KipMe co3nep,
KOJTHI ayBICTHIPY, aHTIIUIIU3MIED, KOMMYHUKAIIUsI, TAKBIPITITAP

BJIMSTHUE AHIVIMMCKOTI'O: KAK 3ATOJIOBKH CMHU 1
AHITIMIU3MbI ®OPMUPYIOT BOCIIPUATHUE SI3bIKA U
KYJIBTYPBI KA3AXCKOW MOJIOJIEXBIO
*Komveipsaesa JI.K.!, O6nikaasiposa A.K.2, bexremupora C.B°., Kei3buimksik A.*
*123 Kazaxckuit HaloHanbHbIH YHUBEPCUTET UM. alb-Dapadu
Anmarel, Kazaxcran
*CramOynbckuii Yausepcuret, CtamOyi, Typrust

AHHoTanus. J[aHHas CTaThs IOCBSIIEHA PACTYILIEMY BIUSHUIO AHITIMIICKOTO
A3bIKa KakK II0OAJbHOIO Ha HEAHNIOA3bIYHBIE OOILIECTBAa, B YAaCTHOCTU Ha
Kazaxcran. B snoxy miobanu3anuy mupoKkoe pacipoCcTpaHeHHe aHITION3bIYHBIX

Series “PHILOLOGICAL SCIENCES” No. 4 (79) 2025 89



Zholmyrzayeva D. K., Abdikadyrova A.K., Bektemirova S. B., Kizilcik A.

3arojoBkoB CMMU 1 aHMUIM3MOB B Ka3aXCTaHCKUX MeJIua 3aMETHO BIIMSIET Ha
SI3BIKOBBIE NIPAKTUKHU, KyJIbTYPHBIE LICHHOCTU U UACHTUYHOCTb Mosioziexu. Llenp
HCCIIEIOBaHUSI — BBISIBUTb, KAKMM 00pa30M TAaKHE 3arojIOBKU U HCIIOJIb30BAHUE
AHIIUIM3MOB (DOPMUPYIOT BOCIIPHUATHE Ka3aXCKOM MOJIOJIEKBIO CBOETO S3bIKa,
KYJIBTYPHOM NPUHAAJIEKHOCTU U UJIEHTUYHOCTH, & TaKXKe ONPEAEIUTh CTEIEHb
BIMSHUS AHIJIUMHCKOTO $3bIKA HA WX S3bIKOBBIE IIPUBBIYKH, KYJIBTYpPHBIE
OpPUEHTHUPHI U OTHOIIEHHE K Iobanuzanuu. B pabore npruMeHEH cMelIaHHbIN
METO/I: TPOBEAEH ONpocC 35 y4acTHUKOB B Bozpacte 28—33 net u 15 yrnyOnéHHbIX
UHTEPBBIO. ONpOC BBISBUII YPOBEHb KOHTAKTA C aHIVIOS3bIYHBIMU ME/INA, YaCTOTY
ynoTpebaeHnss aHIIUIM3MOB M OTHOLICHHE K KYJIbTYPHOH HIEHTUYHOCTH, a
MHTEPBBIO MMO3BOJIMIIN IITy0XKEe MOHATH JIMYHBINA ONBIT pecroHieHToB. [IpoBenén
KOHTEHT-aHaJIN3 TEJIEBU3UOHHBIX MPOTrpamMM, OHJIAWMH-HOBOCTEH U COLIMAIBHBIX
ceTeil C 1eNbl0 BBISABICHUS TEHJICHUUN B yHNOTPEOJIEHMM aHIVIMICKOTO S3bIKa
B Ka3axCTaHCKUX Meaua. Pe3ynpTarbl IOKa3bpIBaIOT JIBOMCTBEHHYIO PpOJIb
AHTJIMICKOTO: C OHOW CTOPOHBI, 3TO MHCTPYMEHT TIIOOATHHOM WHTETPAIUH, C
Ipyroii—hakTop, BIUSAIOIINN Ha COXpaHEHHE HAIIMOHAJIbHOTO si3bIKa. [loyueHHbIe
BBIBOJIbI MOTYT OBITh II0JI€3HBI [TOJIUTHKAM, ITefjaroram u cnermanucraM CMU npu
MoUCKe OaslaHCa MEXIY MEXTyHapOAHOM OTKPHITOCTBIO U 3aLIUTOM Ka3aXCKOTo
SI3BIKOBOTO U KYJIBTYPHOTO HACJIEIusI.

KiroueBble cjioBa: BHIOOD sA3bIKa, Meaua-3(PEKTH, Ka3aXCTAaHCKHE ME/INa,
3aMMCTBOBaHUS, MIEPEKIIOUEHNE KOa, aHIIMIIU3Mbl, KOMMYHHKAIIMSI, 3aT0JI0BKU
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