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Abstract. This article examines world-modeling emerging from the
activation of the media concept “globality” in university website discourse.
The analysis aims to identify the world-modeling potential of “globality”
by systematizing associative-semantic vectors and evaluative characteristics
developed by its representatives.

The research advances scholarly understanding by revealing cognitive-
discursive mechanisms behind the semantic evolution of “globality”. It
demonstrates how constructing a “global university” image aligns with
contemporary socio-cultural priorities in education, while its practical applications
inform academic branding strategies to boost institutional competitiveness.

The analysis relies on a set of methods informed by the cognitive-
discursive paradigm. The study employs lexicographic analysis and context-
associative methods. A corpus-based approach was applied using Sketch Engine
for automated text processing. Sentiment analysis combined qualitative methods
with automated components, utilizing GroupDocs Sentiment Analysis and
Sentiment Analysis tools. The empirical corpus comprises text data from the
“Home,” “About the University,” and “Education/Study” pages of the official
websites of 45 universities listed among the top 100 in the QS World University
Rankings 2025.

The study reveals that the most frequent representative of the media concept
“globality” is the lexeme global and its collocations. The concept’s implicational
scope expands along four associative-semantic vectors: prestigiousness, diversity,
cross-borderness, and versatility. Sentiment analysis confirms the predominance
of positive connotations. The representatives of the media concept construct the
image of a “global university” as an influential institution in the international
educational space. These factors demonstrate its strong world-modeling potential.
However, “globality” has yet to solidify as a cultural constant. Its functioning
in media discourse is accompanied by an intensification of the meanings of its
representatives, suggesting a deliberate effort to shape the target audience’s
perception of the current socio-cultural agenda in higher education.
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Future research will focus on further exploring media concepts that shape
universities’ strategic positioning in the media space.

Keywords: media concept, corpus analysis, media concept “globality”,
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Introduction

Modern Kazakhstani universities function within the University 3.0
framework, integrating educational, research, and entrepreneurial activities.

In the realm of the humanities, researchers are presently investigating
the transition to University 4.0. This paradigm is characterized by extensive
digitalization, technological breakthroughs, innovation development and
implementation, unification of cultural codes, flexibility and adaptability, lifelong
learning, as well as connected and international structure. University 4.0 can be
envisioned as a “university of the cognitive society”— a distinctive institutional
form of intellectual advancement aimed at the generation and global application
of knowledge [1, p. 151].

The appearance of the “university of the cognitive society” is driven by
fundamental transformations in communication forms. There is a noticeable
increase in communicativeness, the expansion of cross-national and cross-
cultural interactions, intensified information exchange, strengthened trust
and tolerance, and reduced communication barriers. Globality has become a
defining characteristic of higher education institutions, reflecting their ability to
integrate into the international educational landscape. Nazarbayev University’s
2018-2030 strategy exemplifies this by fostering research aimed at addressing
global challenges while embracing cultural diversity and ensuring equal access
to education [2]. The integration of knowledge, technologies, and cultures on a
worldwide scale underpins the emergence of the concept of globality in university
discourse.

The word globality (globalité) was first recorded in French sources in
1936 and in American publications in 1942. However, at that time, it was not
associated with any specific scientific theory and was regarded merely as a
fashionable term. The concept of globality was introduced into social sciences
by British sociologist R. Robertson, who first used the term in a scientific context
in 1983. He defined it as “the spreading and deepening consciousness of the
world-as-a-whole”. The perception of global wholeness may vary depending on
the chosen perspective: from above (a global level), from below (a local level),
or from within. For universities, the from above perspective implies alignment
with general educational trends, such as the adoption of innovative technologies,
the development of digital literacy, and the promotion of inclusion. The from
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below perspective emphasizes the balance between global and local educational
standards. The from within view is determined by the university itself and can be
interpreted either as an opportunity to enhance the university’s global prestige or
as a potential threat to national identity [3].

The frequent use of the lexemes globality, global, and globally in university
website discourse reflects a growing awareness of the importance of this quality
for the worldview and research priorities for future professionals. The need
for a scholarly analysis of the concept “globality” arises from the necessity
to understand its role in the effective communication of university values and
strategies within the educational media space.

While traditional university discourse is primarily aimed at conveying
information and knowledge, a university website serves as a medium for
transmitting specific ideological messages and shaping public opinion about its
activities [4, p. 272]. The university website discourse functions as a distinct
tool of social regulation in the educational sphere, constructed by multimodal
messages published on the official university website (V. I. Karasik, V. E.
Chernyavskaya, L. Pauwels, P. Ginting et al.). It exhibits characteristics of media
discourse, such as immediacy, relevance, informativeness, and visual appeal [5,
p. 2]. Interaction among discourse participants occurs through a complex system
involving linguistic tools, context, cognitive models, and sociocultural factors [6,
p. 46].

An analysis of the discursive practices implemented on a university’s
official website demonstrates that the concept “globality” functions as a media
concept embedded within communication strategies. It is aimed at establishing
institutional prestige and promoting the university’s competitive advantages.

The relevance of this study lies in the need to explore the world-modeling
potential of media concepts on university websites. Despite the significant
attention given to media concepts in scientific literature (N.V. Pinchukova,
O.N. Kondratieva, O.A. Kalugina) and the extensive research on university
website discourse (N.S. Olizko, A.A Finogeeva, E. Bulgrin), the media concept
“globality” is explored for the first time.

Theoretical framework

In contemporary media discourse, media concepts serve as a crucial tool for
social regulation. It is essential to distinguish between the notions of “concept”
and “media concept”, as they are formed in fundamentally different ways. A
concept evolves within linguistic consciousness through sensory experience,
practical activity, and communication. In contrast, a media concept is deliberately
constructed by media creators to influence the audience [6, p. 46].

As a linguo-semantic phenomenon, a media concept possesses discursive
substantial determinacy, meaning it is linked to specific events, facts, individuals,
or objects that shape its content. According to O.V. Orlova, the world-modeling
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potential of a media concept develops gradually, evolving from sporadic
occurrences in media discourse to high frequency and ultimately transforming
into widely recognized and evident knowledge [7, p. 78].

The early stage of a media concept’s formation is marked by active
commentary and explanation. Its novelty and unfamiliarity impose an additional
cognitive load, making the message more complex and requiring greater effort
from the audience to comprehend. To facilitate understanding, text authors draw
upon familiar meanings and associations to interpret the new or modified sense
of the concept. Over time, the stage of cultural stabilization follows, after which
the concept may lose its relevance [8].

The mass media conceptualization of a new concept develops along multiple
lines, also referred to as vectors of associative-semantic unfolding. 4 vector of
associative-semantic unfolding is a specific direction of semantic interpretation,
characterized by a unity of associative correlations and axiological attitudes [8].
Recipients connect the new idea to familiar concepts, emotions, and meanings.

World-modeling, in its broadest sense, refers to the discourse-driven
transmission of a version of reality that benefits a given social institution [9].
Discourse objectifies mental representations of social reality in accordance with
the interests of the “dominant” agent. Through consistent reproduction in linguistic
material—whether in words, set expressions, or texts—the media concept is
constructed, reinforced, and stabilized within the linguistic consciousness of
individuals.

The world-modeling potential of a media concept is defined as its ability,
through associative-semantic unfolding in media discourse, to perform linguo-
mental creative and transformative functions, shaping a dynamic fragment of the
collective worldview at a particular stage of social development [7, p. 78]. As
they function within media discourse, media concepts adapt to changing social,
economic, and political conditions [6, p. 48]. Consequently, studying media
concepts in the university website discourse enables the identification of current
sociocultural trends in education.

Taking into account the above considerations, this article examines the
representation of the media concept “globality” in messages published on the
websites of foreign universities. The study analyzes collocations and contexts of
linguistic means that objectify the characteristics of “being global”. Identifying
frequent word combinations provides a clearer understanding of how the media
concept is represented in the discourse, particularly when these combinations
appear in headlines, mission statements, news articles, and program descriptions—
content elements designed to facilitate communication between the university
and a broad audience.
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Materials and methods

This study examines texts from the “Home,” “About the University,” and
“Education/Study” sections of the websites of 45 universities ranked among the
top 100 of the QS World University Rankings 2025. These pages were selected
for their relevance and informational value, as they highlight the university’s
mission, values, academic programs, and international initiatives. The data was
collected in November 2024, resulting in a corpus of approximately 40,000
tokens.

The methodology combines several complementary methods:

- Lexicographic method to define the key notions, examine their semantic
structure, and explore variations across dictionary sources;

- Context-associative method to identify vectors of associative-semantic
unfolding in contexts;

- Corpus analysis using text processing tools available in Sketch Engine
(https://www.sketchengine.eu/): Wordlist to examine the frequency of key lexical
items and their collocations, Word Sketch to analyze word co-occurrence patterns,
Concordance to extract relevant contexts. The analysis focuses on lexical units
with an absolute frequency of at least five and collocations appearing at least
twice in the examined corpus.

- Qualitative analysis with automated elements, incorporating GroupDocs
Sentiment Analysis (https://products.groupdocs.app/classification/text) and
Sentiment Analysis Classifier (https://www.yeschat.ai/gpts-20ToEpmIEY-
Sentiment-Analysis-Classifier) to assess the emotional tone of texts and identify
evaluative markers.

The selection of these methods and tools aligns with contemporary research
standards, which emphasize precise data interpretation and the minimization of
subjectivity in results.

Results and discussion

A key feature of the media conceptualization of a notion and a primary
indicator of a media concept’s social significance is the increasing frequency of
its representative word. The “fashionability” of a word—reflected in its growing
usage—serves as a measure of its social prestige. [8]

In contemporary encyclopedic and linguistic dictionaries, the noun globality
is defined as “the quality of being global.” Lexicographic analysis highlights
the following key characteristics of this notion: universality, totality, the quality
of having worldwide inclusiveness, reach or relevance. The adjective global is
commonly described as “related to the whole world” [10]. Thus, globality can be
understood as a quality applicable to the entire world, ensuring its coherence and
wholeness.
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In university website text-messages, the quality of “being global”
is expressed through lexemes such as world (including world’s), global,
international, globe, worldwide, globally, internationally, and inclusive. Their
consistent frequency and prominence suggest that these linguistic elements serve
as key representatives of the media concept.

A quantitative analysis using the Wordlist tool in the Sketch Engine
corpus manager yielded the following data: world (world’s) — 214 occurrences,
global — 104, international — 74, world-class — 37, globe — 24, worldwide — 17,
globally — 11, internationally — 9, and inclusive — 8. The results are presented in
Figure 1.
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Figure 1 — Frequency Analysis Results of Representatives of the Media
Concept “Globality”

Despite its highest frequency, the lexeme world cannot be considered the
primary representative of “globality” due to its polysemy. In the analyzed contexts,
the noun world frequently refers not to a global scale but to specific domains (e.g.,
the artistic or cultural world), historical and cultural heritage (a museum of world
history and culture), geographic localization (the oldest university in the English-
speaking world), or is used metaphorically (an immense and beautiful world).
By contrast, the adjective global is terminologically more precise, as it explicitly
denotes worldwide scope, making it a more accurate linguistic representation of
the studied media concept.

The analysis of collocations featuring global in university website discourse
reveals an expansion of its semantics. The media concept “globality” is articulated
through the following 10 most frequent word combinations (Table 1).
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Table 1. Frequency data of collocations with the adjective global

Ne | Collocation Example Frequency
1 | global community |UCL is a diverse global community of world- 7
class academics, students, industry links, external
partners, and alumni (UCL).

2 | global university |A great global university founded on science and 7
technology (NTU).
3 | global leader Leadership Programmes. Our credit-bearing courses | 6

on leadership and interpersonal development
welcome more than 2000 students each year in their
Jjourney as future global leaders (PolyU).

4 |global challenge | With our research, we create knowledge and develop |5
technologies to meet the global challenges of our
time (ETH Zurich).

5 | global impact Our 445,000+ alumni, spread worldwide, make a 5
significant global impact (The University of Sydney).
6 |global strategy Tsinghua University launched its global strategy in |4
2016 (Tsinghua University).
7 | global reputation | Our global reputation for teaching and research 3
helps us to attract the international research
community s sharpest minds, which in turn
means world-class teaching for our students (The
University of Edinburgh).

8 |global citizen By nurturing this spirit of inquiry, Yale aims to 3
prepare global citizens who are instilled with a life-
long love of learning (Yale University).

9 |global institution | The University of Cambridge is a global institution |3
(University of Cambridge).
10 | global reach Gain a bachelor s degree with global reach, tailored |2
to your individual interests and ambitions (The
University of Melbourne).

According to B. Norman’s approach to compositional semantics, word
combinability in a syntagma do not arise randomly but result from semantic
agreement and mutual influence of lexemes [11]. Consequently, in the discourse
of university websites, the characteristic global—denoting applicability to the
world as a whole—is most frequently attributed to higher education institutions
and the academic community (university, institution, community), their activities
(strategy, impact, reach), the outcomes of their work (reputation), the demand
for their graduates (leader, citizen), and their capacity to address pressing global
issues (challenge).

To clarify the semantic volume of the media concept “globality,” we
analyze the contexts in which the adjective global and its collocations appear.
This analysis makes it possible to trace the unfolding of associative-semantic
vectors that shape the concept’s content. As a rule, the meaning of a context with
the collocations is revealed within a single utterance. However, in some cases, a
broader context must be considered.
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As a result of associative-semantic unfolding within utterances, implicit
meanings such as prestigiousness, diversity, cross-borderness, and versatility
emerge. This can be explained through the mechanism of compositional semantics:
the meaning of the utterance containing global is formed by the interplay between
the adjective’s semantics and its surrounding context.

1. Vector of Associative-Semantic Unfolding “Prestigiousness”.

Globality prestigiousness.

The content pertaining to the prestigiousness of a university is emphasized
by collocations such as global impact, global strategy, global reputation, global
university, global challenges. For instance, Tsinghua University formulated its
Global Strategy 2030, in order to enhance its level of international exchange
and cooperation to higher standards. The use of Global Strategy alongside
the phrase cooperation to higher standards reinforces the idea of a significant
qualitative advancement. For example, the sentence Find out about our
extraordinary academic and professional staff, our world-class research, and
our global reputation for improving highlights how the adjective global extends
the university’s reputation beyond the local level to a worldwide scale. This,
in turn, implies a high standard of excellence and achievement, reinforcing the
association with prestigiousness. Consider also: Tsinghua aims to ...strengthen
its institutional competitiveness and global impact. // The University of Hong
Kong, Asia’s Global University, delivers impact through internationalisation,
innovation and interdisciplinarity. The adjective global also conveys meanings
related to the scale of challenges. For example: ETH Zurich is pioneering solutions
to the global challenges of today. /| We are dedicated to creating knowledge to
meet the global challenges of the 21st century. These messages emphasize that
ETH Zurich is addressing issues of a truly global scale, rather than those limited
to local or regional contexts. This immediately defines the university’s ambitions
and the scope of its work. The willingness of university researchers to address
not merely academic questions but rather “global challenges” enhances the
significance of their research and development.

The consistent use of such combinations in university descriptions leads to
the adjective global acquiring a strong association with the prestigiousness of the
institution.

2. Vector of Associative-Semantic Unfolding “Diversity”.

Globality diversity:

The media concept “globality” is frequently articulated through the idea of
diversity. For example: Our diverse global community offers all of our students the
opportunity to learn more about the world. This refers to a multitude of cultures,
nationalities, perspectives, and experiences that make up this global community.
Consider also: Stanford provides students the opportunity to ... become global
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citizens who embrace diversity of thought and experience. The emphasis here
reinforces the idea that diversity is not only inherent to the global community but
also a fundamental value to be actively embraced and cultivated.

3. Vector of Associative-Semantic Unfolding “Cross-borderness”

Globality cross-borderness:

Indescriptions ofuniversity activities or opportunities, references to globality
are regularly combined with expressions concerning expanding conceptual,
disciplinary, and spatial boundaries. For instance, Educating tomorrow’s global
citizens. Stanford provides students the opportunity to engage with big ideas, to
cross conceptual and disciplinary boundaries. The combination of global citizen
and fo engage with big ideas, to cross conceptual and disciplinary boundaries
underlines not only geographical affiliation but also intellectual flexibility —
the ability to think broadly and integrate different perspectives. Consider also:
Princeton is a global institution, and there are vast opportunities to learn and
pursue research beyond the University’s campus. Here global institution and
vast opportunities to learn and pursue research beyond the University’s campus
evoke associations of Princeton as a university with exceptional access to limitless
knowledge resources.

Thus, rather than merely denoting geographical scale or international
activity, the word global in university-related contexts becomes associated with
intellectual breadth and unique educational opportunities.

4. Vector of Associative-Semantic Unfolding “Versatility”

Globality versatility:

The combination of the collocation global leader with the expressions
such as future-ready, real-world practical skills, and rapidly evolving world
establishes a logical connection between the image of a leader and the acquisition
of practical skills applicable across various domains and essential in a developing
world. For instance, PolyU’s education nurtures future-ready global leaders. At
PolyU, students realise their potential and acquire real-world practical skills
that are critical in a rapidly evolving world. In descriptions of the qualities of
global leaders, the emphasis is frequently placed on multifaceted competencies
necessary for addressing a wide range of future challenges. Within this context,
globality becomes associated with a broad outlook, the ability to work in a
diverse environment, and the integration of different approaches to solving the
most unexpected problems.

Thus, the identified vectors of associative-semantic unfolding of the media
concept correlate with axiological attitudes in education and society. In university
media discourse, the notion globality is transformed into a culturally significant
phenomenon that influences the perception of the academic environment through
the transmission of universal values and development strategies (see Figure 2).
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Figure 2 — Implicational Expansion of the Media Concept “Globality”

The consolidation of a media concept in mass consciousness is accompanied
by its ranking on the axiological scale of “good/bad,” which accentuates “the
fundamental significance of the value component in the concept’s structure” and
emphasizes that “this very component is culturally significant” [7].

To determine the evaluative characteristics of the media concept “globality,”
the GroupDocs Sentiment Analysis and Sentiment Analysis Classifier tools were
employed. These tools classify words and phrases based on sentiment as positive,
negative, or neutral. A sample of 700 contexts containing representatives
of the media concept was analyzed. The findings indicate that on university
websites, “globality” is represented exclusively as a positive social phenomenon.
Expressions featuring representatives of the media concept appear in contexts
containing evaluative vocabulary with a strong positive connotation. For example:
The spirit of exploration. It is Peking University’s milestone to promote the reform
and development in the new era on a global scale. The analysis results indicate
that the positive sentiment accounts for 90-95%. Such a high score is formed
due to the presence of words with a positive connotation: spirit, exploration,
milestone, promote, reform, development, global. The system classified era
and scale as neutral in tone. According to the Sentiment Analysis Classifier, no
negative words were detected in this fragment. Thus, the vast majority of the
analyzed contexts exhibit a similarly high level of positive evaluation, while texts
classified as neutral account for only 5-8%. The results are also illustrated in
Figure 3.
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Figure 3 — Sentiment Analysis Results of Evaluative Lexis Using the
GroupDocs Sentiment Analysis Tool. (Note: The probability value of
0.89878666 corresponds to 89-90%)

Therefore, it can be inferred that the representatives of the media concept
“globality” serve to amplify the positive sentiment of the messages.

Due to its high frequency of usage and the repeated actualization of
previously novel yet now familiar and recognizable associative connections, the
media concept becomes embedded in the collective conceptual sphere. In other
words, it undergoes a process of cultural stabilization. However, the transition of
“globality” to the status of the cultural concept is not yet complete, as university
website texts demonstrate regular verbal intensification of the meanings of the
representative global. Verbal intensification enhances perception by deliberately
reinforcing information through various means. This process explicates abstract
concepts (such as “globality”), making them more comprehensible, and elicits
the desired emotional response from the audience. For example: Global
Opportunities. Whether through study abroad, service learning, or innovative
travel initiatives, international experience is an indispensable part of Penn.

As a result of analyzing the intensification of the media concept under
study, we identified and systematized the following linguistic and graphical
means: 1) synonymous repetition and repetition of lexemes within the same
thematic group (global, international, worldwide, diverse); 2) set expressions and
metaphors (expand their horizons, vast array); 3) lexical clusters specifying the
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characteristics of the media concept such as listing activities or academic fields
(through study abroad, or innovative travel initiatives, international experience;
diverse as e-science, engineering, life etc.); 4) graphic emphasis (capitalization
of the word Global) For instance, Global collaborations. We collaborate with
partners worldwide in fields as diverse as e-science, engineering, life and medical
sciences, and arts and culture // Texas Global offers a vast array of options for
students wishing to expand their horizons.

The presented linguistic means collectively enhance the significance and
appeal of the media concept “globality” for the audience.

Conclusion

This study analyzed the media concept “globality” on university websites
to assess its world-modeling potential. A quantitative analysis revealed the high
frequency of its representatives, primarily the lexeme global, with collocation
patterns indicating an expanded implicational scope. In university website
discourse, “globality” extends beyond broad coverage to include prestigiousness,
diversity, cross-borderness, and versatility, positioning universities as active
global players.

The research also found a predominance of positive evaluative connotations,
reflecting universities’ efforts to present themselves favorably. Despite its
apparent clarity, “globality” has yet to become a cultural constant, as its meaning
is reinforced through the use of systematic linguistic and graphical means, such as
synonymous repetition, lexical clustering, set expressions, and graphic emphasis.

Given its frequent use, semantic expansion, and verbal intensification,
“globality” holds significant world-modeling potential in university website
discourse. University websites thus serve as instruments of “soft power”, shaping
perceptions and transforming the way institutions position themselves within the
global academic and sociocultural landscape.
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YHUBEPCHUTET CAUTBIHBIH JJUCKYPCBIHJIAFBI
KAhAHJBLIBIK» MEJUAKOHIENTIHIH SJIEM/II
MOAEJBIAEY 9JIEYETI
*Tkans A.B.!, Mourunésa H.B.2, Kanganmuaa E.M.?

*123 Axmet balTypchiHyIIBI aThIHIaFbl KocTaHai OHIpIIiK YHHBEPCHTETI
Kocranaii, Kazakcran

AnpaTna. byn Makanaga yHUBEPCUTET CAMTBIHBIH JIUCKYPCHIHIAFBI
«kahaHIpUIBIKY MEIMAKOHIIENTIHIH OEICEHIIIIrT HOTMKECIHAE KaIbIIITaCaThIH
dJIeM/II MOJICJIB/ICY/IIH ePEKIIETIKTePl KapacThIPhLIaIb.

3epTTey MaKcaThl — MEIMAKOHIICTIT PENPE3eHTAHTTAPBIHBIH ACCOIIMATHBTI-
MaFbIHAJIBIK BEKTOpJIaphl MeH Oarajay cumaTTamMaiapblH JKYHeley apKbLUIbI
«okahaHJBPUIBIK» MEIMAKOHIENTIHIH OJeMJII MOJENbACYy OJCReTIH aHBIKTay.
3epTTeyaiH  FBUIBIMA  MAaHBI3JBUIBIFBl  MEAHAKOHIENTIHIH  CEMaHTHUKAIBIK
SBOJIFOLUACHIHBIH KOTHUTHUBTI-TUCKYPCHUBTI MEeXaHU3M/JIEpPiH arnryMeH
OaimanpicThl. Makanaga FajdamIblK YHUBEPCHUTET OCHWHECIHIH MaKCaTThI
ayIUTOpHsAa KAJIBINTACyhl O11IM Oepy calmachlHIAFbI ©3€KTI 9JIyMETTIK-MOICHH
KYH TOpTiOiH OeiHeNIeHTIH1 JoJIeIeHTeH.

3epTTeyliH TPaKTUKAIBIK MaHBI3ABUIBIFEI — aJbIHFAH HOTMKEIEePIl
aKaJIeMISUTBIK ~ OpEeHJITEey CTpaTeTHsIapblH  O3IpJiyTe JKOHE JKOFapbl OKY
OPBIHAAPBIHBIH TAPTHIMABUIBIFBIH APTTHIPYFa KOJIIaHY MYMKIHIITIH/IE.

Tanmay KOTHUTUBTI-IUCKYPCUBTI MMapaurmMa yCTaHbIMIapbIHA HeT13/1e/ITreH
9MIICTEp KEIIeHI apKbUIbI SKYpri3inmi. JKyMbpIcTa JEKCUKOTPadUsIIbIK IKOHE
KOHTEKCTTIK-aCCOITMaTUBTI Tajaay 9aicTepi KOJIIaHbUIIbl. KOpmycThIK-0aF1apIibl
tanaay Sketch Engine xopmyc MeHemKepiHiH MOTIHIIK JePEKTEP/i aBTOMATTHI
OHJIey KYpaliapbl apKbUIbI )KYPri3uiai. MoTIHHIH YMOIMOHAIBIK PEHKIH TallIay
GroupDocs Sentiment Analysis >xeHe Sentiment Analysis KypangapbiH KoJaaHa
OTBIPBIII, CAMAJIBIK TATAAY SICIMEH KY3EeTe aChIPbUIIBI. DMIUPHKATIBIK MaTepHaT
kopnyceiHa QS World University Rankings 2025 peittunriaig  y3aik-100
KypaMbIHa KipeTiH 45 yHHBEPCUTETTIH pecMu caltrapbiHbiH “‘Home”, “About
the University”, “Education/Study” 6eTtepinae >xapusyiaHFaH MOTIHACP1 SH/I.

3epTTey HOTIKECIHAE <KahaHIBUIBIK» MEAMAKOHIENTIHIH €H KUl
KE3JIeCeTIH penpe3eHTanThl global nekcemachl XOHE OHBIMEH OalIaHBICTHI
KOJUTOKAIUsiIap  €KeHI  aHBIKTAIAbl.  MeauakoHIENT  HUMIUTHKAI[HOHAIIBI
TOPT aCCOIMATHUBTI-MAaFbIHAIBIK BEKTOp OOWBIHIIIA KeHehenmi: OemesIiIik,
OPTYPJIUIIK, TpaHCIICKAPAJIBIK CHIIAT KOHEe KOIKBIPJIBUIBIK. TOHAIIBI Talgay
OyJl MEIMaKOHIEINTIHIH JKOFaphl JEHTelJe >KarbIMIbl KOHHOTAIlUsJIapFa He
eKeHIH KepceTTi. Menua penpe3eHTanTTap «okahaHIbIK YHUBEPCUTET) OCHHECIH
XaJIBIKAPAJIBIK O1711M KeHICTITIHIET]1 BIKMAIAbI HHCTUTYT PEeTiHAe OeceHaipe .

Ochbl  (akTopiapablH JKUBIHTHIFB <CKahaHIBUIBIKY) MEIUaKOHIICTTIHIH
dIIeMJII MOJIETIbJICy OJIGRTIHIH KOFaphl eKeHlH nonenmeini. COHbIMEH Kartap,
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Oy MEIMaKOHLIENT MOJEHH TYPAKTbl KYOBUIbIC PETIHJE dJ1i KaJbIITaclaFaHbl
aHbIKTagbl.  OHBIH ~ Meaua-IUCKYypCTarbl  KbI3METI  PENpe3eHTaHTTap
MOHJIEPIHIH KYIIEHUTUTYyIMEH Kartap Xypenl, Oyn OurM Oepy calachIHIarbl
MakKcaTTbl ayJIUTOPHUS YIIIH ©3€KT1 dJIeyMETTIK-MJEHH KYH TOPTIOIH caHajbl
TYpAE KalblITacThipyFa OaFbITTANIFAaHBIH Kepcerell. bomamak 3eprreysep
MEJMAaKEHICTIKTEr1  YHUBEPCUTETTEPJIH  CTPATETUSUIBIK  MO3UIMSUIaHYbIH
aHBIKTANTBIH MeIMaKOHLENTTEePl dpl Kapail 3epTTeyre OarbITTaaybl MYMKIH.

Tipexk ce3aep: MeIMAKOHIIENT, KOPHYCTHIK Tajaay, <©kahaHIBUIBIKY
MEIMaKOHIIETITICI, JTUCKYPCHUBTI 9JEMJII MOJEIIbJEYy, YHUBEPCUTET CAUTHIHBIH
JUCKYPChI, acCOLMATUBTI-MAaFbIHAJIBIK BEKTOpJap, TOHAIIbl Tajjaay, ceilney
MHTEHCU(DUKAIUSCHI, CTPATETUSIIBIK TIO3ULIMSLIIAY

MUPOMO/IEJIUPYIOIIMI IOTEHIUAJ MEJUAKOHIEITA
«JIOBAJIBHOCTb» B IMCKYPCE YHUBEPCUTETCKOI'O CAHTA
*Tkans A.B.!, Mourunésa H.B.2, Kanganuaa E.M.?

*123K ocTaHalCKUI pEerHOHATIBHBIN YHUBEPCUTET UM. A. BalTypChIHYIIbI
Kocranait, Kazaxcran

AnHoTranusi. CraThsi TMOCBSLIEHA M3YYEHHUIO MHUPOMOJIEIUPOBAHUS,
BO3HHUKAIOIIETO B PE3yJIbTaTe aKTUBH3ALMN MEIUAKOHIIENTA «II00aJIbHOCTHY B
JUCKYpCE YHUBEPCUTETCKOTO CalTa.

Lenp ananu3a—BbIIBUTH MUPOMOIETUPYIOLIUHI TOTEHLIMAT MEAMAKOHIIETITa
«r100aJIBHOCTEY MOCPEACTBOM CUCTEMATHU3allMM  aCCOLUAaTUBHO-CMBICIOBBIX
BEKTOPOB U OLEHOUHBIX XapaKTEPUCTUK, PA3BUBAEMbIX €0 PEIpPE3eHTaHTAMH.

Hayynast 3HauMMOCTh HCCIIEZJOBAHUS 3aKIIOYAETCd B  PAacCKpbITUU
KOTHUTUBHO-IUCKYPCUBHBIX ~ MEXAaHM3MOB  CEMAaHTHYECKOH  HBOJIIOLUU
MeauakoHienTta. B cratee mokazano, yto opmupoBaHue oOpasa rio0aabHOTO
YHUBEPCUTETA y 1EJIEBOM ayIUTOPUN OTPAXKAET aKTyaJIbHYIO COLMOKYJIBTYPHYIO
MOBECTKY B cdepe oOpazoBanus. [IpakTuueckass 3HAYUMOCTh CBs3aHA C
BO3MOXKHOCTBIO HCIIOJIb30BaHUSl PE3YJIbTAaTOB HCCIEIOBaHUS JUIsl pa3pabOTKu
CTpaTeruili akaJeMU4YecKoro OpeHJMHIra U T[OBBIIIEHUS NPUBJEKATEIHLHOCTU
BY30B.

AHanu3 6a3upyercss Ha KOMIUIEKCE METOJI0B, BBIOOpP KOTOPBIX OMpeselieH
YCTAaHOBKaMH KOTHUTHBHO-IMCKYPCUBHOM Mapaaurmel. B pabote ncnonbp30BaHbl
JeKcuKorpaduyecKuil aHaJaIu3 U KOHTEKCTHO-aCCOLMAaTUBHbBIN MeTobl. KopmycHo-
OpUEHTHPOBAHHBIA aHaIM3 MPOBOAWICA C TMPUBJICUECHUEM HHCTPYMEHTOB
ABTOMATHUYECKOH 00paOOTKHM TEKCTOBBIX JAHHBIX KOPIYCHOTO MeHekepa Sketch
Engine. AHayin3 >MOIMOHAIBHOM OKpPAaCKHU TEKCTa OCYLIECTBISUICS METOAOM
KAueCTBEHHOI'O0 aHallu3a C OJJIEMEHTAaMU aBTOMAaTH3alMl WHCTPyMEHTaMU
GroupDocs Sentiment Analysis u Sentiment Analysis. Kopryc smnupuueckoro
MaTepuaga BKJIIOYAET TEKCThI-COOOIEHHs, pa3MEIlleHHble Ha BeO-CTpaHHIIAX
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“Home”, “About the University”, “Education/Study” opunuansHeix caifitoB 45
YHUBEPCUTETOB, BXOAAUX B ToIl - 100 peritunra QS World University Rankings
2025 rona.

B pesynprare wuccremoBaHHMS —JTOKa3aHO, YTO CaMbIM  YacCTOTHBIM
pEenpe3eHTaHTOM MEJIMaKOHLENTa «II00aJIbHOCTY SIBIsieTCs Jiekcema global u
KOJIJIOKAIIMY C Hell. VIMITTKAIMoHa MEMaKOHIIeTITa PACIIUPSETCS M0 YEThIPEM
aCCOIMAaTUBHO-CMBICIIOBBIM ~ BEKTOpaM:  aBTOPUTETHOCTh,  pa3zHooOpasue,
TPaHCTPAHUYHOCTh U PA3HOCTOPOHHOCTh. AHAJIN3 TOHAIBHOCTH JIEMOHCTPUPYET
BBICOKYIO CTENeHb IIO3UTUBHOCTH KOHHOTAMH JaHHOTO MEIMKOHIICTITA.
PenpesenranTtsl  MeAMAKOHIENTA  aKTUBUPYIOT  00pa3  «ri100ajabHOTO
YHHBEPCHTETa» KaK  BIUATEIBHOTO  YUPSKICHHS B  MEXIYHAPOIHOM
o0pa3oBaTenbHOM IIPOCTPAHCTBE. CoBOKYNHOCTh 3TUX (akTopoB
CBHUJIETEIIECTBYET O BBICOKOM MHUPOMOZEIUPYIOIIEM TOTEHIINANe METUAKOHIIETITA
«r00aTbHOCTE». BMecTe ¢ TeM, YCTaHOBJIEHO, YTO JAHHBI MEIMAKOHIICTIT eIIe
He copMupoBaics Kak KylbTypHas KOHCTaHTa. Ero QyHKIMOHHMpOBaHUE B
MeINaICKypCce COMTPOBOKIACTCS MHTEHCHU(UKAIMEH 3HAUEeHIH perpe3eHTaHTOB,
YTO CBHJETEIBCTBYET O HAMEPEHHOM (OPMHUPOBAHHH Yy IEJNCBOH ayAUTOPUH
aKTyaJbHON COIMOKYJIBTYPHOM MOBECTKHU B c(hepe 0Opa3oBaHms.

[lepcriekTBaMH ~ WCCIEJIOBAaHUS  SIBISACTCS  JalbHeHIee  W3ydeHne
MEIMaKOHIIETITOB, TPEAONPEICISIONINX CTPATErHYSCKOe TO3UITMOHUPOBAHHS
BY30B B MEJHAIIPOCTPAHCTBE.

KiroueBble cji0Ba: MeIMaKOHIICTIT, KOPITYCHBIM aHAIN3, MEIMAKOHIICTIT

«r100aJIBHOCTHY, JTUCKYPCUBH(E MHPOMOJIEIMPOBAHUE, JUCKYPC
YHUBEPCUTETCKOIO CalTa, BEKTOPHI ACCOLMAaTUBHO-CMBICIIOBOTO Pa3BEPTHIBAHMS,
aHaJIW3  TOHAJIBHOCTH,  pedeBas  UHTeHcUUKaIMs, CTPAaTErNYeCcKee
MTO3UIIMOHUPOBAHUE
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