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Abstract. This paper aims to examine the “healthcare” vocabulary in the print media, its
usage frequency in the periods before and after the outbreak of the COVID-19 pandemic, and
public perception of the news containing this vocabulary. The research methodology includes
comparative, content, and diachronic analyses of the news articles and the newspaper Instagram-
page followers’ comments. The sentiment analysis for measuring the tone of the newspaper
followers” comments was conducted to identify the changes in the public perception of the news
containing the “healthcare” vocabulary.

The study revealed a high frequency of the “healthcare” vocabulary in the news articles in
both studied periods and a rapid growth of the articles containing the “healthcare” vocabulary in
March, 2020 with the differential of 640 articles (12% rise). The content analysis showed a
significant difference in the usage of particular “healthcare” vocabulary units. The comparative
analysis of the “healthcare” vocabulary in the articles published in 2019 and 2020 revealed the
most and the least frequently used words. The sentiment analysis of a random sample of the
followers’ comments on the articles containing the “healthcare” vocabulary showed the general
tone and polarity of opinions of the citizens of the Aktobe region. The prevailing negative tone of
the comments on the news articles describing healthcare issues in both periods demonstrates the
emotional significance of the topic

The significance of the study is confirmed by the fact that it contributes to developing
knowledge in the field of study and understanding of the impact of the COVID-19 pandemic on
human lives. The novelty of research is grounded on the findings of the comprehensive diachronic
analysis of “healthcare” vocabulary in the print media and readers’ comments representing the
collective psychology and conveying the direct perception of the COVID-19 pandemic issues.

Keywords: print media, “healthcare” vocabulary, COVID-19, pandemic, comparative
analysis, frequency of usage, public perception, sentiment analysis.

Basic provisions

Considering the mass media as a crucial social institution and presenter, we
agree that it not only reflects but also shapes culture, politics, and social life [1; 2;
3]. News reports recent facts, and focuses on the event itself, so news requires to be
objective and true. However, media news reports and comments on the COVID-19
pandemic expose the hidden psychological messages and ideologies behind the
words [4]. Thomas et al. [5] highlight that “global pandemics are likely to increase
in frequency and severity, and media communication of key messages represents an
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important mediator of the behavior of individuals in response to public health
countermeasures’.

The high interest of people or society in the mass media reports during the
pandemic is confirmed by the study of the “corona” keyword search [6]. Despite the
existence of viruses throughout the history of mankind, the dynamic of the so-called
“healthcare” vocabulary usage changed with the advent of SARS-CoV-2. In this
regard, the literature review suggests that the concept of the COVID-19 pandemic
was examined from the perspectives of various aspects: linguistic, linguacultural,
axiological, sociological, lexicological, psycholinguistic, psychological, and
medical.

From the linguacultural perspective, the difference in the conceptualization of
the COVID-19 pandemic in the Russian and English languages is explained by 1)
linguistic reasons (typological differences in word formation), 2) political and
ideological factors, and 3) differences in the scenarios of the spread of diseases. The
comprehensive linguistic analysis of the lexeme “COVID-19” in the English mass
media discourse proves its acquisition of additional connotations and serves to form
an informational picture of the world that reflects the national-cultural
characteristics of worldview and the system of axiological relations [7].

The analysis of the “healthcare” discourse vocabulary, i.e. words naming
phenomena, processes, objects associated with the COVID-19 pandemic and spread
of the coronavirus, made it possible to identify the semantic content of language
units, the nature of use in speech (oral and written), the derivational features of
lexemes, as well as their graphic and spelling development [8]. The 2020 year can
be identified “with some paradigm that took communication stage. “If to speak in
words, they were COVID-19 or coronavirus, pandemic, epidemic, quarantine,
lockdown, infodaemia, zoonosis, virologist, lockdown, social distance and masks”
[9].

Another key point is the tone analysis of comments concerning the COVID-19
pandemic on social networks. Kaur and Sharma (2020) analyzed the tone of Twitter
messages and determined the attitude of people toward the coronavirus disease [10].
Medford et al. (2020) compiled a list of COVID-19 hashtags that were used to
distribute messages on social networks and blogs, the tone analysis of which
determined the emotional significance of each message and identified the prevailing
emotion [11].

Introduction

The outbreak of the COVID-19 pandemic at the end of 2019 has attracted the
attention of scholars worldwide arousing the necessity to study its impact on all
spheres of life [12]. In line with the attention of the mass media to the issue [1],
many scholars reviewed the virus regarding its epidemiology, origin, ability to infect
human cells, diagnosis and safety issues, focused on the available therapies to fight
COVID-19, the development of vaccines, the role of artificial intelligence in the
management of the pandemic and limiting the spread of the virus, the impact of the
COVID-19 epidemic on humans’ lifestyle, and preparation for a possible wave [13].
The topic of COVID-19 became central among the linguists worldwide that study



the influence of the pandemic on their language, people’s reflection, attitude and
perception, mass media, and human lives in general [14]. Though, there are gaps in
the studies, especially from the point of view of the psycholinguistic approach.

In this respect, this research aims to study the “healthcare” vocabulary in the
print media for identifying and specifying its usage frequency in the periods before
and after the outbreak of the COVID-19 pandemic, measuring the tone of the
newspaper followers’ comments, and changes in their perception of the news reports
containing the “healthcare” vocabulary. We hypothesize that Aktobe region citizens
have a positive attitude towards the encouraging news and express negative opinions
towards the distressing news.

Findings of the comprehensive study of “healthcare” vocabulary in the print
media will provide insight into the specifics of collective psychology, expressed in
the comments that convey the direct perception of the COVID-19 pandemic issues
by the news readers. The results of the study will help to understand the public
perception of the COVID-19 pandemic and the “healthcare” vocabulary related to it
diachronically analyzed before and after the COVID-19 outbreak, thereby
contributing to the understanding of the current situation and offering implications
for overcoming it.

According to the goal of the present study, the following research questions
were addressed:

1. What is the usage frequency of “healthcare” vocabulary in the print media
and are there any changes in the pre- and post-COVID-19 pandemic outbreak
periods?

2. Is the newspaper readers’ perception of the news on healthcare issues (either
encouraging or distressing) rather positive or negative?

Materials and methods

The comparative analysis of news on the healthcare issues in two synchronous
periods (before and after the outbreak of the COVID-19 pandemic) was conducted
to study the change in the usage frequency of the “healthcare” vocabulary usage in
the mass media, and newspaper readers’ (citizens of the Aktobe region) perceptions
of it. The newspaper of the Aktobe region “Diapazon” was chosen for the current
study. The selected news articles were distributed into two groups: the first group of
articles (N=3494) was published from January to December 2019, and the second
group of articles (N=4419) included those published from January 2020 to
December 2020.

The corpus of “healthcare” vocabulary included the lexemes 6oxesns (disease),
spau (a doctor), ookmop (a doctor), 6orsnuya (a hospital), nomows (aid/help),
nocmanosnenue (enactment), zdoposve (health), 6orvnoii (Sick), supyc (virus),
saxyuna (vaccine), eaxyunayus (vaccination), eaxyunuposams (vaccinate),
npusuexa (vaccine), yxox (jab), snudemuueckuii (epidemic), zona (zone). The corpus
of the comments provided by the followers of the selected newspaper account in the
social network “Instagram” was made.

The “healthcare” vocabulary was examined by employing the content,
cognitive, and diachronic analyses of the corpus. The usage frequency of



“healthcare” vocabulary in the print media was analyzed, and the tone of the
followers’ comments was measured utilizing the sentiment analysis via the “Text
Analyzer” mobile application.

Results and discussion

The analysis of articles selected from the Instagram page of the “Diapazon”
newspaper revealed that 3494 articles were published in 2019, 164 of which contain
the “healthcare” vocabulary 6ozesns (disease), epau (a doctor), ookmop (a doctor),
ooavnuya (a hospital), nomoww (aid/help), nocmanosrenue (enactment), z0oposwve
(health), 6orvroti  (sick), eupyc (virus), eaxyuma (vaccine), eaxyunayusi
(vaccination), eaxyunuposams (vaccinate), mpususka (vaccination), yxon (jab),
anudemuyuecxkuti (epidemic), sona (zone). In 2020, after the outbreak of the COVID-
19 pandemic, 4419 articles were published, 804 of which contain the lexemes under
study. In 2019 the percentage of articles containing the “healthcare” vocabulary was
equal to 4.7% of the annual number of articles, whereas in 2020 it made 18.2%. The
differential in the studied periods proved to be 640 articles showing a rise of 13.5%
in the number of printed news on healthcare issues due to the social events
concerning the global pandemic.

Based on the analysis of frequency of the “healthcare” vocabulary usage in the
print media, it was found that it amounted to 749 words in 2019, and 2559 words in
2020, which showed the rise in the “healthcare” vocabulary by nearly 3.5 times. The
ratio of the “healthcare” vocabulary_words in the newspaper articles of the two
selected periods is stated in Table 1.

Table 1. The “healthcare” words in the print media before and after the outbreak of the COVID-19
pandemic

Target words 2019 - N (%) 2020 - N (%0)
0ose3nn/disease 95 (12.7) 356 (13.9)
oompauIa/hospital 190 (25.4) 381 (14.9)
6ompHO/sick 13 (1.7) 57 (2.2)
BaKI[MHa/vaccine 2 (0.3) 44 (1.7)
BaKIIMHAIIMs/ vaccination 15 (2) 21 (0.8)
BaKI[MHHpOBaTh/Vaccinate 5(0.7) 2 (0.08)
BUpYC/Virus 6 (0.8) 569 (22.2)
Bpau/doctor 276 (36.8) 365 (14.3)
nokrop/doctor 5(0.7) 21 (0.8)
3nopoBbe/health 33 (4.4) 122 (4.8)
30Ha/zone 2 (0.3) 278 (10.9)
nomorip/aid 77 (10.3) 218 (8.5)



noctaHoBjIeHue/enactment 3(0.4) 52 (2)

pHUBHMBKa/vaccine 13 (1.7) 67 (2.6)
yKoJi/jab 7 (0.9) 1 (0.04)
smuaeMuYecKuii/epidemic 7 (0.9) 5(0.2)
Total 749 (100) 2559 (100)

*Source: authors’ elaboration based on the analysis of the print media

The most frequent “healthcare” words in the print media of 2019 are
spau/doctor, bonvruya/hospital, 6oresnv/disease, and nomowwl/aid, and the least
frequently used “healthcare” words are eaxkyuna/vaccine, 30na/zone,
nocmanosnenuelenactment, saxyunuposams/vaccinate, ooxkmopl/doctor. The most
frequently used “healthcare” words in the newspaper articles published in 2020 are
supyc/virus,  bonvnuya/hospital,  epau/doctor, 6one3nv/disease, 30Ha/zone,
nomowwlaid, 30oposve/health, and the least frequently used “healthcare” words are
ykon/jab, sakyunuposams/vaccinate, and snuoemuueckuti/epidemic.

There is a sharp growth in the usage of the words supyc/virus and zona/zone in
2020. The notable growth is detected with the words 6oasnuya/hospital,
epau/doctor, 6onesuv/disease, nomoww/aid, 300posve/health, 6onvhoil/sick,
nocmanosénenue/enactment, npususka/vaccination, saxyuna/vaccine. Proving the
hypothesis these changes in the usage frequency of the “healthcare” vocabulary in
the articles published before and after 2019 are caused by the outbreak of the
COVID-19 pandemic, and its significance as a social phenomenon.

The publishing frequency rating of the articles containing the “healthcare”
vocabulary is demonstrated in Figure 1.

Figure 1. Dynamics of publishing frequency of the articles with the “healthcare” vocabulary
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Figure 1 shows the growth of news articles in January 2019. The notable rise is
also seen in July and August 2019. These articles contain the lexemes



oonvnuyalhospital, 6oxesnvl/disease, 6onwvnuoulsick, epauldoctor, ooxmopl/doctor,
nomoww/aid, 30oposve/health, nocmanosnenuelenactment, and yxoa/jab.

There is an obvious difference in the number of articles containing the
“healthcare” vocabulary in 2020. A rapid growth is seen in March 2020 with a stable
rise in April and May due to the coronavirus outbreak. The 2020 diachronic curve
line tracks the coronavirus outbreaks in the Aktobe region. The rising point in
August testifies to the new outbreak of the coronavirus, limitations and a lockdown
caused by it.

The content analysis being a research tool for determining the presence of
certain words, themes, or concepts within some given qualitative data, i.e. text, and
“that can be used either independently or in conjunction with other forms of inquiry
to analyze data, verify and underpin claims that arise out of analysis” [15] was
conducted with the corpus of seventeen randomly selected news articles. The articles
with the “healthcare” vocabulary were graded into those describing the distressing
news, and those describing the encouraging news. It was revealed that 47% of the
news articles describes the distressing news, whereas 53% of the news articles state
the encouraging news.

Using a random sampling one hundred comments on the news articles in each
of the periods under study (50 comments in 2019 and 50 comments in 2020) were
selected from the newspaper Instagram page. The tone of comments was proved by
a sentiment analysis via the “Text analyzer” mobile application. The sentiment
analysis of the selected comments showed the general tone and polarity of the
Aktobe region citizens’ perceptions of the COVID-19 pandemic issues described in
the print media. The sentiment analysis results demonstrated the prevailing negative
tone of the comments on the news in both periods demonstrating the emotional
significance of the published articles with the “healthcare” vocabulary. The negative
comments on the news articles_on healthcare consider the COVID-19 pandemic
metaphorically as an enemy or threat, the image of war with the enemy due to the
use of the words denoting swearwords, denials and negations:

“Tenepv 6ce akmoOUHYbL NOHSIU HA CKOILKO OHU He 3aAWULeHbl HUKAKUMU

saxonamu & / Now all Aktobe residents understand how much they are not

protected by any laws &);

“Kowmap raxou-mo, a 06a30pae & Kypce umo meopumcs 6 K/ bonvHuye,
omepamumenbHoe OMHOUeHUE K OOJIbHbIM, U KAKAs MAM ) HUX AHMUCAHUMAPUs, U
3a umo moou naamam meo cmpaxogku?” / It’s some kind of nightmare, is the
regional health department aware of what’s going on in the Railway hospital, the
disgusting attitude towards patients, and what kind of unsanitary conditions they
have there, and why do people pay medical insurance?;

“Ceonouu. Hyosicno nozonosHoe mecmuposanue. A smu «8pauu» npuxoosam K
OOILHLIM U 2080PAM, HEM, Hem, MO Y 8aC He KOPOHA, NPOCMO NOX0Jce HA KOPOHY.”
/ Bastards. Total testing is needed. And these “doctors” come to the sick and say, no,
no, it’s not corona, it just looks like corona.

There was a sharp increase in readers’ interest in articles on the COVID-19
pandemic issues in connection with the vaccination of the population. Words related



to the “COVID-19” pandemic began to cause a negative relation among most readers
as they formed a certain level of fear, as well as the fear of infection or vaccination:

“/la, oelicmeumenvro, nenyxcnas eaxyuna” / Yes, indeed, an unnecessary
vaccine;

“Bakyuna- mo HekauecmeeHHasl, ee 3anpemunu. Bom umo camoe unmepecnoe,
Pas 3anpemuiu, mo 3Hayum OblLIo YmMo-mo cepbesHoe, o yem ymanuusaiom” / The
vaccine is of poor quality, it was banned. That’s the most interesting thing, since it
was banned, it means there was something serious that they are silent about;

“He 6epro 6 ux saxyuHvl, U OHA He Kazaxcmauckas ckopee cez2o” / 1 don’t
believe in their vaccines, and it’s most likely not from Kazakhstan;

“Cunvno 6onsam pyku, Hexeamka 8030yxa Ovieaem ecied u 3esoma’ / Hands
hurt a lot, a lack of air happens after and yawning.

The relationship between the news articles’ tone and the tone of the readers’
comments is presented in Table 2.

Table 2. Correlation of the comments’ tone and news articles’ tonality

Tone of 2019 2020
comments Distressin Encourag Distressin Encoura
g news ing news g news ging news
N (%) N (%) N (%0) N (%)
Positive 74 (4.3) 539 (30.4) 345 (13.4) 691
(37.5)
Negative 1411 (82) 1071 2038 999
(60.4) (79.1) (54.2)
Neutral 236 (13.7) 163 (9.2) 193 (7.5) 153 (8.3)
Total 1721 (100) 1773 (100) 2576 (100) 1843
(100)

*Source: authors’ elaboration based on the analysis of print media

The distressing news in 2019 made 49.3% while the encouraging news made
50.7%. In 2020 the amount of distressing news (58.3%) was much higher than the
amount of encouraging news (41.7%). The study revealed that in both periods the
negative tone of the comments was high and amounted to 82% on the distressing
news and 60.4% on the encouraging news in 2019, and 79.1% and 54.2%
respectively in 2020.

The correlation in the percentage of negative comments was approximately
equal. The number of negative comments was stable throughout both periods
regardless of the tone of the news. A higher percentage of the neutral tone of the
comments on the articles describing the distressing news was stated in 2019.
Comments on the articles describing the distressing news were mostly negative and
neutral in 2019, whereas in 2020 they were mostly negative and positive. The



comments on the articles describing the encouraging news were mostly negative and
positive both in 2019 and 2020. The positive tone of the comments in 2020 on both
distressing and encouraging news was higher than in 2019.

Conclusion

The current study revealed the high frequency of the “healthcare” vocabulary
in the news articles selected from the “Diapazon” newspaper Instagram page in
periods before and after 2019, the year of the outbreak of the COVID-19 pandemic,
and the rapid growth of the articles containing the “healthcare” vocabulary in March,
2020. The content analysis showed a significant difference in the usage of particular
“healthcare” vocabulary units in the print media. The amount of distressing news in
2020 was much higher than those in 2019.

The sentiment analysis exposed the prevailing negative tone of the comments
on the news in both periods demonstrating the emotional significance of the
published articles on healthcare issues. Notably, more than 50% of all comments on
the articles describing both distressing and encouraging news are negative in both
periods, consequently the “Diapazon” newspaper Instagram-page readers tend to
express negative feelings more likely than positive ones on the pandemic issues. The
comments on the news articles on healthcare consider the COVID-19 pandemic
metaphorically as an enemy or threat, the image of war with the enemy due to the
use of the words denoting swearwords, denials and negations in all the comments
selected and evaluated as negative. A sharp increase in readers’ interest in articles
on the COVID-19 pandemic issues was noticed related to the start of the population
vaccination. The “COVID” lexis caused negative feelings in most readers forming a
certain level of fear of infection and/or vaccination.
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Anparna. byn mMakanaHblH MakcaThl — OyKapalblK akmapar KypalJapblHIaFrbl JeHCAYIIBIK
cakray Jekcukachid, oHbIH COVID-19 nangeMusiChIHBIH OacTalTyblHa JICHIHTI KOHE OaH KeHiHT1
Ke3eHJepAeri KOJIAaHBUTY SKULTITIH, COHAAH-aK OCBl JIEKCMKAaHbl KaMTHUTHIH >KaHAJIBIKTAP/IbI
KOFaMHBIH KaOBUIIAybIH 3€pTTey. 3epTTey SAICTEMECiHE Tra3eTTiH JKaHAJbIK MakKajalapbl MEH
Instagram mapakinachlHa Ka3bUTyIIbUIAPAbIH MIKIPJAEPIHIH CAIBICTBIPMAIIbl, AUAXPOHIBIK KOHE
KOHTEHTTIK TajAaynapbl Kipeai. JleHcaylblK cakTay JIEKCUKAchl 0ap *KaHaJIbIKTapIbl KOFaMIBIK
KaObUIayarbl e3repicTep/l aHbIKTay YIIIH Ta3eT OKbIpMaHAAphl MIKIpJepiHIH KOHUI-KYHiHe
Tayay >Kypri3uiii.

3epTTey €Ki Ke3eH/JIerl KaHaJIbIKTap MaKaJalapblHIAFbl JEHCAYIBIK CaKTay JEKCUKAChIHBIH
xKorapbl KUUTTIH koHe 2020 XKbUIIBIH Haypbl3 ailblHIA JEHCAYNBIK CaKTay JIEKCHUKachl Oap
Makananap caHbiHbIH 640 makana aiibipMainbiibiFbiMeH (12% ecim) KbUiaaM ©CyiH aHBIKTAIIbI.
Ma3sMyHBI Tanay JKeKe JIEKCHKAJIBIK OIpJiKTepal KoJlJaHyAa alTapibIKTail ailblpMaliblIbIKThI
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kopcerti. 2019 sxome 2020 >xpurmapbl KapusiIaHFaH MaKalajdapJarbl JCHCAYNBIK CaKTay
JICKCHKACHIHBIH CaJBICTBIPMAIIBI TAIIAYbl KU1 XKOHE CHPEK KOJAAHBUIATHIH CO3AEP/Al aHBIKTAIbI.
[Tapakmia >ka3pUTyIIBIIAPBIHBIH JICHCAYJBIK CaKTay JIEKCHKAchl Oap Makajajapra jkKa3FaH
MIKIpJIEPIHIH KOHUI-KYHIH Tanmay AKTe0e OOIBICH TYPFBIHAAPBIHBIH MiKIPIACPIHIH JKaIIbl PeHi
MEH TOJISIPIBIFBIH KepceTTi. Eki ke3eHzae /e eHCayIbIKKa KaThICThI )KaHAJIBIKTapFa TYCIHIKTEME
OepyIiH XKaFbIMChI3 PEHKTEPI TaKbIPBIITHIH AMOLMOHAIBI MaHBI3IbIIBIFBIH KOpCETeli. 3epTTey
KE3CHJIepiH/Ie alaHAaTaThIH JKOHE KIrepieHAIPEeTiH KaHAIBIKTap bl CUITaTTAUTHIH MaKaiaiapaa
YKAFBIMCBI3 PEHK JKOFapbl OOJIIbI.

3eprreynin MaHeBRABUIBIFEI OHBIH COVID-19 mannemMusichlHBIH amgamIapiblH eMipiHe
OCEpiH 3epTTeY KIHE TYCIHY/er1 OLTIMHIH JaMyblHa BIKIIAT €TETIHITIMEH pacTajgaabl. 3epTTey/IiH
JKaHAIBIFBI 0acra OachUIBIMIAPBIHAAFEl JICHCAYJBIK CaKTay JIEKCHKACBIH JKOHE YIKBIMJIBIK
ncuxosorusHel akpiHAan, COVID-19 maHaeMusiChIHBIH MOceJeNepiH TiKeJled KaObuimayabl
OUTIIpEeTiH OKBIPMaH MiKipJIepiH KEIIeH I JUaXPOHBIK TalAay HOTHIKENIEePiHE HEeT13/IeTTeH.

Tipek ce3aep: Oacra BAK, nencaynblk cakray Jsekcukacel, COVID-19, manmemus,
CaJIBICTBIPMAJTBI TANIAAY, KOJIAaHy )KULIIT1, KOFaMAbIK KaObuiaay, KOHUI-KYiHal Tanaay.
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BOCITPUATUA JTEKCUKU 3IPABOOXPAHEHUS B IEYATHBIX CMH
A0 U NOCJIE BCIIBILIKU TAHAEMHAU COVID-19
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AnHoranus. I[lenpro 1maHHOW CTaThbM  SABIAETCS UW3Y4YEHUE JIEKCHKHA  OOJacTH
31paBooxpaHeHust B nedyatHbix CMU, 4dacTtoTel ee MCMNOab30BaHUS B MEPUOABI 1O M TOCIE
Benbimiky nargemun COVID-19, a Takke 00miecTBEHHOTO BOCIIPUSATHS HOBOCTEH, COJEPKAIITIX
JAHHYIO JIEKCUKY. MeTOI0JIOTUsl UCCIIEIOBAaHUS BKIIIOYAET CPABHUTEIbHBIN, TUAXPOHUYECKUNA U
KOHTEHT- aHaJu3bl HOBOCTHBIX CTaTe M KOMMEHTapHEB MOJMUCYMKOB Instagram-ctpanuiisi
razerbl. CEeHTUMEHT-aHau3 [JI U3MEPEHHUS] TOHAJIIbHOCTM KOMMEHTApPUEB YUTATEIEH Ta3eThl
MIPOBOJIUAJICS JIJISl BBISIBJICHHS] M3MEHEHUH B 0OIIIECTBEHHOM BOCTIPUSITHH HOBOCTEM, COJIEpIKaIIUX
JIEKCUKY 00JIaCTH 3JpaBOOXPaHEHHUS.

WccnenoBanue BBISIBUIO BBICOKYIO YaCTOTHOCTH JIEKCUKH 3/IpaBOOXPAHEHUS B HOBOCTHBIX
CTaThsIX B M3yYaEMBIX MEPHOJAX M OBICTPBIM POCT KOMUYECTBA CTATEH, COACPKAIIUX JIEKCUKY
3apaBooxpanenust B Mapte 2020 r. ¢ pasuuieit B 640 crateit (poct Ha 12%). Konrenr-ananus
MOKa3ajd CYIIECTBEHHYIO pa3HUIy B YHNOTPEOJCHUHU OTAETBHBIX JIGKCHUECKUX EJIMHUIL.
CpaBHUTENBHBIN aHAN3 JIEKCUKU 3/IpaBOOXPAHEHUS B CTaThsX, OMMyoIuKkoBaHHbIX B 2019 u 2020
rojax, MO3BOJWJI BBIIBUTH HauOollee W HaWMEHEe YacTo YMNoTpeOssieMble ClIoBa. AHaIH3
HACTPOCHHWM CIIy9afHOW BBIOOPKHM KOMMEHTApPUEB TMOIMUCYMKOB CTPAHHUIIBI K CTaThsIM,
COJIepIKaINM JICKCUKY 3/IpaBOOXpaHEHUs, TOKa3al OOIMUH TOH U MOJISPHOCTh MHEHUHN JKUTENEH
AxTioOuHCKOM oOnactu. IlpeoOnamaromuii HEraTUBHBIH TOH KOMMEHTApUEB K HOBOCTHBIM
CTaThsIM, TIOCBSIIIEHHBIM BOIMPOCAM 3APAaBOOXPAHEHHs, B 00a IMepHoja CBUICTEILCTBYET 00
YMOITMOHAIBHON 3HAYMMOCTH TE€MBI. B mcciaeayeMbpIx nmeproiax HeTaTUBHBIA TOH OBLT BBHICOK B
HOBOCTHBIX CTaThsIX, ONMMCHIBAIOIINX KaK TPEBOXKHBIC, TAK M O0OHAICKUBAIOIIIUE HOBOCTH.

3HAYMMOCTD MCCIICIOBAHUS TIOITBEPIKIAETCS TEM, YTO OHO CITIOCOOCTBYET Pa3BUTHIO 3HAHUMA
B 0o0nacTu u3ydeHus u nonuManus Biausaus nangemun COVID-19 Ha xu3Hp moaeil. HoBuzna
WCCIIEIOBAHUSI OCHOBaHA Ha PE3yJbTaTaX KOMIUIEKCHOTO JMAXPOHUYECKOTO aHaIu3a JIEKCHKU
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3npaBooxpaHeHuss B nedatHbix CMU W 49uTaTenbCKUX KOMMEHTapHEB, PEMpe3eHTHPYIOMINX
KOJUICKTUBHYIO TICUXOJIOTHIO U TEpPEJAIoNIuX HEMOCPEACTBEHHOE BOCHPHATHE MpoOIemM
magnemuun COVID-19.

KiaroueBnblie cioBa: neyatasie CMU, nekcuka 3apaBooxpanenns, COVID-19, mannemust,
CPaBHHUTEIBHBIA aHAJIN3, YaCTOTHOCTh YHOTPEOJEHUs, OOIIECTBEHHOE BOCIPHUSATUE, aHAIH3
HAaCTPOCHHUIA.
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